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The Union City Messenger & The Weakley County Press’ First Valentine’s Contest

Fragrances for him & her
EXCITEMENT!

Day

• Dolce & Gabbana Light Blue
• Polo Intense
• Tommy Bahama Island Life
• “Sexual” Fragrances
• Aqua di Gio

• Kenneth Cole Watches
• Southern Marsh & Vineyard Vines T’s
• Rayban Sunglasses
• Southern Tide Boxers
• Happy Sox
• Silk Bow Ties

FREE
GIFT WRAP

$ 9999Sperry Boots for Men & Women 
5 Colors / Reg. $1205FIVE   SEASONSFIVE   SEASONS

MEN’S SHOP
fiveseasonsonline.com

UNION CITY 
627 E. Reelfoot Ave.

885-2772
Mon-Fri -- 9-5:30 

 MARTIN
215 Hawks Rd. Suite 8 

731-281-4902
Tue-Fri 10-5:30 

WINTER
Clearance
Continues Button-Ups • Outerwear • T-Shirts • Sport Coats

to OFF

Sorority and Fraternity Merchandise - Exclusive to the Martin Store

Reg. $145.00“True Grit” Frosty Tip Vests $73.50

SHOE SHACK
The Finest Shoe Store in the South

NEW STORE LOCATION:
1001 MAIN ST., MARTIN

731-281-4379

join us on facebook

Come see us!

Tons of Clearance Items

Clothing at 20%-50% OFF
10-50% OFF all Footwear

Th ere are many well-document-
ed benefi ts to our communities 
and to each of us to choosing lo-
cal, independently owned busi-
nesses. We realize it is not always 
possible to buy what you need 
locally and so merely ask you to 
Th ink Local FIRST!

Top Ten reasons to
Th ink Local -

Buy Local - Be Local
1. Buy Local — Support your-
self: Several studies have shown 
that when you buy from an inde-
pendent, locally owned business, 
rather than a nationally owned 
businesses, signifi cantly more 
of your money is used to make 
purchases from other local busi-
nesses, service providers and 
farms -- continuing to strength-
en the economic base of the 
community.(Click here to see 
summaries of a variety of eco-
nomic impact studies; these in-
clude case studies showing that 
locally-owned businesses gener-
ate a premium in enhanced eco-
nomic impact to the community 
andour tax base.)
2. Support community groups: 

Nonprofi t organizations receive 
an average 250% more support 
from smaller business owners 
than they do from large busi-
nesses.
3. Keep our community unique: 
Where we shop, where we eat and 
have fun — all of it makes our 
community home. Our one-of-
a-kind businesses are an integral 
part of the distinctive character
of this place. Our tourism busi-
nesses also benefi t. “When peo-
ple go on vacation they generally 
seek out destinations that off er 

them the sense of being some-
place, not just anyplace.” ~ Rich-
ard Moe, President, National 
Historic Preservation Trust
4. Reduce environmental im-
pact: Locally owned businesses 
can make more local purchases 
requiring less transportation and 
generally set up shop in town or 
city centers as opposed to devel-
oping on the fringe. Th is gener-
ally means contributing less to 
sprawl, congestion, habitat loss 
and pollution.
5. Create more good jobs: Small 
local businesses are the largest 
employer nationally and in our 
community, provide the most 
jobs to residents.
6. Get better service: Local busi-
nesses oft en hire people with 
a better understanding of the 
products they are selling and 
take more time to get to know 
customers.
7. Invest in community: Local 
businesses are owned by people 
who live in this community, are 
less likely to leave, and are more 
invested in the community’s fu-
ture.

8. Put your taxes to good use: 
Local businesses in town cen-
ters require comparatively little 
infrastructure investment and 
make more effi  cient use of public 
services as compared to nation-
ally owned stores entering the 
community.
9. Buy what you want, not what 
someone wants you to buy: A 
marketplace of tens of thousands 
of small businesses is the best 
way to ensure innovation and 
low prices over the long-term. 
A multitude of small business-
es, each selecting products based 
not on a national sales plan but 
on their own interests and the 
needs of their local customers, 
guarantees a much broader range 
of product choices.
10. Encourage local prosperity: 
A growing body of economic re-
search shows that in an increas-
ingly homogenized world, entre-
preneurs and skilled workers are 
more likely to invest and settle in 
communities that preserve their 
one-of-a-kind businesses and 
distinctive character.

Top Ten reasons to Think Local - Buy Local - Be Local

Locally
SHOP
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