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LOS ANGELES (AP) — After two 
consecutive record-breaking years at 
the domestic box office, 2017 was the 
year the momentum slowed — even 
with the late adrenaline boost of a new 
“Star Wars” film.

The domestic box office is estimated 
to net out with $11.1 billion in grosses, 
down around 2.6 percent from 2016’s 
$11.4 billion, according to projections 
from box office tracker comScore. 

Looked at another way, it’s also 
likely to be the third highest grossing 
year in cinema history.

The year saw tremendous highs 
with three biggest grossing films “Star 
Wars: The Last Jedi” ($517.1 million), 
“Beauty and the Beast” ($504 million) 
and “Wonder Woman “($412.5 mil-
lion), notably all female-led, and the 
remarkable successes of a handful of 
non-sequels including “It” ($327.5 
million), “Dunkirk” 
($188 million), “Get 
Out” ($175.5 mil-
lion), “Wonder” 
($117.4 million) and 
“Girls Trip” ($115.1 
million). 

Some superhero 
films even found 
renewed energy, 
either thanks a new 
director and vibe 
(“Thor: Ragnarok,” 
$309.4 million), as 
part of a farewell 
tour (“Logan,” 
$226.3 million) or a 
successful reboot 
with a new star 
( “ S p i d e r - M a n : 
H o m e c o m i n g , ” 
$334.4 million). 

It was also a year peppered with 
failed starts and serious lows for 
everything from R-rated comedies, 
like “Baywatch,” to formulaic action-
ers and burgeoning cinematic uni-
verses. Franchises die on the vine 
every year, but 2017 was particularly 
brutal for some spectacularly expen-
sive efforts like “Valerian and the City 
of a Thousand Planets,” ‘’King Arthur: 
Legend of the Sword” and “Blade 
Runner 2049.” 

The summer as a whole was the 
lowest grossing in over 10 years, and 
August was the worst in two decades. 
Disney’s “Pirates of the Caribbean” 
had a franchise worst domestically 
with “Dead Men Tell No Tales” ($172.6 
million) — although worldwide was a 
more positive story. For the second 

year in a row, the Walt Disney 
Company is at the top of the ladder 
with over $2.2 billion in domestic rev-
enue making up over 21.2 percent of 
the market share from releases like 
“The Last Jedi,” ‘’Beauty and the 
Beast” and “Guardians of the Galaxy 
Vol. 2” ($389.8 million).

Warner Bros. followed in second 
with 18.9 percent of the market share, 
and over $2 billion thanks to films like 
“Wonder Woman,” ‘’It,” ‘’Dunkirk” 
and even “Justice League,” which 
underperformed domestically with 
$223.2 million. The studio also had its 
best worldwide year ever with around 
$5 billion in grosses.

Universal took third with around 
$1.5 billion compliments of 
“Despicable Me 3” ($264.6 million), 
“The Fate of the Furious” ($225.8 mil-
lion) and “Get Out.”

Quality content on 
streaming platforms 
like Netflix and 
Amazon and premi-
um cable options like 
HBO continue to be 
formidable draws 
for consumer atten-
tion too.

Jeff Bock, a senior 
box office analyst for 
Exhibitor Relations, 
says movies can’t 
compete.

“2017 will ulti-
mately be remem-
bered as the chang-
ing of the guard 
where people real-
ized, you know 
what, movies aren’t 

getting better, but TV is,” said Bock, 
who notes that for about the same 
price as a movie ticket, a consumer 
can get access to all the content on a 
streaming service.

While studios and exhibitors are 
bullish on the promise of the 2018 
slate, which includes “Black Panther,” 
‘’Ocean’s 8,” ‘’Avengers: Infinity War,” 
‘’Solo: A Star Wars Story,” and sequels 
for “Jurassic World,” ‘’Deadpool,” 
‘’Mamma Mia!” and “The Incredibles,” 
analysts are more cautious.

“Streaming is not going to kill the 
movies,” said Paul Dergarabedian, 
comScore’s senior media analyst. “It’s 
just a wake-up call for an industry that 
really has not changed the way mov-
ies have been marketed. The usual 
formulas for success don’t seem to 
work anymore.”

At the movies

'Star Wars' forces its 
way to top of box office 

“Star Wars: The Last 
Jedi” was the top grossing 
film of 2017.
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