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GREAT

RODENTS
IN AMERICAN
HISTORY

Groundhog Day.

It's a day when
grown men will
wear top hats, sur-
round a groundhog,
and pretend this gi-
ant rodent can pre-
dict the weather. If
the groundhog sees
his shadow, it means
six more weeks of
winter. If there’s no
shadow, it means an
early spring.

All of this operates
under the assump-
tion  groundhogs
can communicate
with  humans and
is quite absurd. But
this tradition has
been taking place
in Gobbler’s Knob
since 1887 so who
really cares at this
point.

Groundhog Day
does illustrate one
powerful point. Ro-
dents play a surpris-
ingly large role in
our society.

Let’s take a look
at some influential
rodents in American
culture.

CHUCK E. CHEESE

The pizza won't
win any awards for
flavor, but the games
and festive atmo-
sphere make Chuck
E. Cheese restau-
rants a great place to
take the kids. Parents
can salvage a decent
meal by taking ad-
vantage of the salad
bar before playing
skee-ball.

SPEEDY
GONZALES

He's touted as the
fastest mouse in all
of Mexico. Speedy
is best known for
speaking in an ex-
aggerated Mexican
accent and wearing
a yellow sombrero.

ALVIN
In  today’s
trying times,

we need a
chipmunk
who cansing,
dance, and
play guitar.

Which Wich already attracting regulars

It didn’t take long for
Which Wich to get a repeat
customer. It was accom-
plished on the restaurant’s
opening day Monday in
Morrison.

“I ate here for lunch and
it was so good I decided to
come back for dinner,”
said Jason Gross while
placing an order Monday
night. “I'm ready for a
place like this. I especially
like the later hours. You
can get a fresh sandwich
until 10:30 p.m.”

Monday saw a steady
flow of customers anxious
to give the new sub shop a
try. It's located on
Manchester Highway in a
massive new development
owned by Bhumik Patel
that also features a Quick
Shop convenience store
that sells Shell gasoline.

“The sandwiches are
made with quality meat
and quality cheese,” said
Bhumik. “Everyone has

been happy so far.”
Bhumik said store
employees have been

trained by professionals
who traveled from Dallas,
Texas. There was Friends
and Family Day on Sunday
where free food was given
away so employees could
fine tune their routine
under a rush.

One early favorite
appears to be the Wicked
Sandwich that includes
five meats and three chees-
es. There are several fla-
vors of milkshakes and I
could testify under oath
that the Oreo milkshake is
mighty tasty.

Donna Anderson, a for-
mer Standard employee, is
quickly becoming a Which
Wich regular. She’s already
eaten there twice and says
she’s thrilled to have
another restaurant option
in Morrison.

“We have thoroughly
enjoyed it both times,”
said Donna. “My husband
ate the vegetarian wrap
called a Superfood Wich.
He said it was very good.
I'm glad we have a new
fast food place where we
can grab healthy choices
for our meals.”

Which Wich has a cus-
tomer rewards program
where you earn points
with every purchase.
When you accumulate 35
points, you get a free Wich.
Members of the rewards
program are also mailed a
coupon for a free Wich on
their birthday. Bhumik
says you can register for
the rewards program then
just give your phone num-
ber when you order so you
don’t have to keep up with
another card in your wal-
let.

Jason Gross places an order Monday night at Which Wich, the

irst day of business for the new

restaurant on Manchester Highway in Morrison. He's greeted by friendly service from Rylie Chisam.
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and offers a customer rewards program that in-
cludes a free sandwich on your birthday.

If you're interested in
bringing a new level of
flavor to your next party or
gathering, Which Wich
also does catering. You can
order sandwich or wrap
trays, pasta salad, drinks,
chips, cookies and more.

Regular hours are 10:30
am. to 10:30 p.m. seven
days a week. The phone
number is 304-8388.

As for the other two
parts of the commercial
development, Bhumik said
it shouldn’t be long before
the Quick Shop is open. He
said the store will first start
selling gas, possibly as
early as this week, before it
becomes fully stocked
with other items and plen-
ty of hot food.

There’s also space allo-
cated on the other side of
Quick Shop for a second
restaurant. Bhumik said
his attention will turn to
filling that retail space
down the road.

“We wanted to get the
Which Wich up and run-
ning first,” said Bhumik.
“This has been a lot of
work. We want to get set-
tled in here and then we’ll
concentrate on the Quick
Shop.”

Anyone driving down
Manchester Highway can
tell Bhumik’s new devel-
opment represents a major
investment in Warren
County. He is young,
ambitious, and eager to
succeed.

WASHING HIS
HANDS OF VILLAGE

It’s a business location
just bubbling with oppor-
tunity. Prime real estate
property has come avail-
able in the middle of
McMinnville’s busiest
commercial district.

Village Car Wash is
officially on the market
and listed with Kirby
Real Estate. The property
is 2.6 acres and can be
accessed from Hobson or
Mullican streets.

“For the last year, or
last year and a half, I've
had a lot of out-of-town
brokers approach me to
see if I'm interested in
selling,” said property
owner Joe Anish. “I fig-
ured the best way to tell
if there’s real interest is
to put a sign up and list
it. So far it’s gone well
and I think now is a good
time. With the economy
the way it’s been and
some of the other com-
mercial developments,
now is a good time to
market it.”

Joe says he’s been sur-
prised to learn there’s
interest in keeping it a
car wash. He says this
includes some interest
from local residents.

A car wash has been
proven to work at that
location. Village Car
Wash has been there
since 1964 and Joe says it

Bhumik Patel is the local Which Wich franchise
owner and he’s geared toward customer satisfac-

tion.

still does a great busi-
ness.

“We just had our busi-
est three-day stretch
since I've owned it last
Friday, Saturday and
Sunday,” said Joe. “It
was nice weather and
everyone had salt on
their cars from the snow.”

While keeping it a car
wash is fine, Joe says he
thinks the best use of the
property would be to
redevelop it considering
its location. This could be
for a new restaurant or
retail business.

Joe says he has talked
with Gary Brewer, an
adjacent property owner,
and Gary would be will-
ing to add .6 of an acre of
his property to the mix to
bring the total to 3.2
acres at that spot. Joe
also clarified the proper-
ty for sale is just the car
wash and does not
include the convenience
store and gas station.

As for his other car
wash businesses, Joe sold
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Joe Anish is selling Village C

ar Wash, which sits on 2.6 acres of prime real estate just off The
Strip. Joe says he expects the new owner to redevelop the property, although he says there’s been
some interest in keeping it a car wash.

Viola Road Car Wash on
South Chancery Street
three years ago. He says
he’s in the process of
making some upgrades
to Mt. Leo Car Wash on
Beersheba Street and
putting it on the market.

“The car wash business
has a lot to do with dis-
cretionary income and
gas prices,” said Joe. “If
people don’t have money
to fill up their tank,
they’re not going to get a
car wash. But with gas
prices the way they've
been, people have money
for a car wash.”

Joe has been the owner
of Vilco Supply since
1976 and says he wants
to concentrate on that
business. He says it’s dif-
ficult to give Vilco his
full attention when he’s
also operating car wash-
es that stay open 24
hours a day, 365 days a
year.

If you're interested in
the Village Car Wash
property on Hobson
Street, give Kirby Real
Estate a call at 473-3181.

IDB AWAKENED
BY HOTEL PROSPECT

A Tennessee business-
man has been working

with  our Industrial
Development Board in
hopes of bringing a

Hampton Inn to Sparta
Street at the site of the old
River Park Hospital.

In an effort to help the
deal materialize, the IDB
has been working with the
state on a Tax Increment
Financing program, also
called TIF. The goal is to
keep local property taxes
at their current level to
help the developer.

“Improvements that are
going to be made are
going to raise the property
tax down the road,” said
IDB director Don
Alexander. “This compa-
ny is just wanting some
relief from that.”

Continued on 8C
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