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The Tennessee College of Applied Technology (TCAT) - McMinnville is accepting 
enrollment applications for an Industrial Maintenance program at its Instructional 
Service Center at Manchester located at 1877 Volunteer Parkway, (VIAM Building). 
Class will begin February 26, 2018 and will meet from 8:00 am to 2:30 pm Monday 
through Friday. Tuition and fees are $1,246 per trimester plus books and supplies.

The length of the program is 16 months, and includes courses in Rigging, Basic 
Mechanical Maintenance, Fundamentals of Fluid Power, Basic Electronics/NIDA 
Systems, Motor Controls, PLC Programming and Troubleshooting, Pneumatics/
Hydraulics and Introduction to Robotics

An Industrial Maintenance Technician graduate would be responsible for 
troubleshooting, disassembly, repair, and assembly of hydraulic, pneumatic, 
mechanical and electrical systems on industrial machinery.

Financial aid is available for those who qualify. You may complete a FAFSA online 
at www.fafsa.ed.gov (TCAT McMinnville school code 005307). If you have 
questions or need assistance, please call (931) 473-5587 to speak with Tennille 
Davenport ext. 234 or Jeff Johnson ext. 235.

Enrollment applications are available at www.tcatmcminnville.edu. For additional 
information contact Jeff Johnson.

Apply now! Limited space is available.
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Call 473-2191
NEW YORK (AP) — It’s Super Bowl ad 

time again. Advertisers of all stripes 
are  vying for the attention  of the 111 
million viewers expected to tune in. 
The goal is to be the most-talked about 
ad over the water cooler — or Slack 
chatroom — come Monday morning.

From Steven Tyler de-aging for Kia to 
Amazon’s imagining of different voices 
for Alexa, here are Super Bowl ads that 
are likely to be talked about. 

And if you’re not interested in tuning 
it to watch the big game Sunday, you 
can stream all of these ads ahead of 
time.

Amazon
The internet giant’s founder, Jeff Bezos, 

stars in this 90-second comedic ad show-
ing different celebrities including chef 
Gordon Ramsay, actress Rebel Wilson, 
singer Cardi B and actor Anthony Hopkins 
subbing in for the voice of Amazon’s 
voice assistant Alexa.

Budweiser
Anheuser-Busch dispenses with its 

usual Clydesdales and puppies and 
instead goes with a 60-second ad that 
depicts, to the tune of “Stand By Me,” the 
company’s program to provide water to 
areas in need.

Bud Light
The beer brand’s recent ads have centered 

on a Game of Thrones-like universe that uses 
the meaning-
l e s s - b u t - c a t c h y 
phrase “Dilly Dilly.” 
Now, in a 60-second 
ad running in the sec-
ond quarter, the 
brand introduces 
“Bud Knight,” a hero-
ic character who is 
ambivalent about 
helping out in a bat-
tle.

Coca-Cola
The soda maker strives to include every-

one in its 60-second ad: people of different 
ethnicities, someone in a wheelchair and a 
person who uses the they/ them pronoun 
are all shot at various locations in Mexico 
clutching or drinking different varieties of 
Coke.

Doritos & Mountain Dew
The two Pepsico brands have linked spots 

that show a lip-sync battle between Peter 
Dinklage, who lip syncs a Busta Rhymes 
song as a representative for Doritos Blaze, 
and Morgan Freeman, who lip syncs a song 
by Missy Elliott for Mountain Dew Ice.

Super ad Sunday
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