
Shop Small Saturday is a na-
tional campaign and one of  
the most influential in encour-

aging consumers to spend their 
dollars locally or to support small 
businesses. 

A crucial element of  these campaigns is for small 
business owners to join in to provide their unique voice 
to the marketing. 

If  you own a small business, you should be performing 
all of  the following 10 small business marketing basics — 
some of  which take less than five minutes.

1. Plan your marketing investment. Your first stop  
should be your local newspaper, where you’re guaranteed 
to get your name in front of  a built-in audience of  local 
shoppers. Most successful businesses utilize a strategy 
of  placing paid advertisements that put their message re-
peatedly in front of  the right audience. In advertising like 
everything else in life, you typically get what you pay for.

2. Closely related, you should plan the messaging 
you’ll present to customers during the holidays. This 
is true all year but especially critical during the holiday 
shopping season when your communications will need 
to cut through the clutter of  many competing messages 
reaching shoppers. Do you want to promote your person-
alized service? Your high-quality products? Your bargain 
prices? The best businesses have a way of  clearly promot-
ing their value beyond cut-rate pricing.

3. Make sure you take advantage of  online oppor-
tunities, some of  which cost nothing but time. Like 
the Small Business Saturday page on Facebook. Check to 
be sure your business is listed accurately on Google. 

4. Be an example. You should also be supporting local 
businesses and be seen doing so.

5. Join forces with other businesses. There is power 
in numbers, so use this to your benefit. Perhaps you could 
create a discount system where, if  a customer shops at 
one local business, they earn a small discount at another.

6. Be creative with promotions. Often a small give-
away will get people in the door, and once they are there, 
they won’t be able to resist looking around.

7. Make customers feel special. Don’t bombard them 
as soon as they walk through the door, but find a way to 
show you notice them and appreciate them stopping by.

8. Connect with customers. If  a particular item a 
customer is holding has a story, be sure to let them know.

9. Participate in local events. This includes ribbon 
cuttings and town festivals. When people start associat-
ing your face with your business, you become a walking, 
breathing advertisement.

10. Give back. This could even mean sponsoring a 
summer league team. You may be hesitant to provide 30 
uniforms, but with your name on the back, people will be 
seeing your business at every game all season long.
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AUTOMOTIVE
PERFORMANCE
CENTER    TIRES&

NEW & USED TIRES
Computer Diagnostic Specialist 

ASE Certifi ed Technicians

FULL SERVICE AUTO REPAIR
Electrical Wiring Specialist | Engine & Transmission

Overhaul | A/C Repair | Foreign & Domestic | GM Instrument
Cluster Rebuilds | Computer Refl ashing

9000 Moffett Rd. | Semmes, AL 36575
Shop: 251-649-6007 | 

Fax: 251-649-6715 | Cell: 251-689-0349

Locally owned & operated by
Jeff Smith | jefferysmith31@gmail.com

Stop by and have your vehicle Stop by and have your vehicle 

serviced before yourserviced before your

holiday road tripholiday road trip

outhern tyle
REALTY

926 B. Shelton Beach Rd. • Saraland, AL 36571
www.southernstylerealty.net
Saraland: 679-9992    Citronelle: 866-3006

Diana M. Ezell
454-7482

18240 WILSON DR, CITRONELLE, AL 36522
$157,900

Spacious family room with laminate 
wood fl ooring and gas log fi replace. 
Kitchen area has split brick fl oors, 
breakfast bar & breakfast area. 
Formal dining room. Split bedroom plan. Each bedroom has laminate wood 
fl ooring. Spacious master bedroom with large dressing/sitting area & walk-in 
closet. Masterbath features double sinks,  jacuzzi tub & separate shower. Enjoy the 
covered patio & deck that has beautiful view. Double car 
garage with storage area. Storage building to remain. 

Great home located at the Cit-
ronelle Mill Creek Golf Course. 
1,600 +/- sq. ft . on .42 acre lot
MLS#: 620392

May this Thanksgiving 
be a time for your family 

and friends to gather in peace.

Our office will be closed
November 22 & 23

Regular hours will resume Nov. 26

TOWN OF MILLRY
251-846-2698

Revette’s Inc.
601-848-7902

243 Main St. • State Line, MS 39362

In-Store Credit In-Store Credit 
AvailableAvailable

Open Mon.-Sat., 8-5

We’re so fortunate
to have such great customers 

like you. 

We value your support 
and wish you a 

Happy Thanksgiving 
and a 

Wonderful Holiday Season!

from
Washington County 

Vet Clinic!

Holiday Hours
Open 8-12  Nov. 21
CLOSED    Nov. 22
Open 8-12    Nov. 23
Open 8-12  Nov. 24

Chatom, Alabama
251-847-3630

© ADOBE STOCK

Promoting your business

In an effort to support local shops that make our communities strong, in 2010 American Express launched Small Business Saturday on the 
Saturday after Thanksgiving to encourage people to Shop Small and bring more holiday shopping to small businesses.

Your opinion is 
something we always 
want to hear. Call or 
contact us online via 
our"feedback" tab.

WE’RE
    ALL
     EARS

Questions?
Comments?

Story Ideas?
Let us know 

how we're 
doing.
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