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OLSONS’
CUSTOM FARM SERVICES, INC. 

U-HAUL 
RENTALS NOW 

AVAILABLE
Baby chicks 

available for order

Not Just a Feed Store

A FEED STORE & MORE
Check us out

For all your Farm and Rural Lifestyle needs. 
If we don't have what you're looking for, 

ask and we may be able to find it.

29238 US Hwy. 71 - north of Sebeka • 837-5749 or 855-345-5749

Mention this ad & $ave 15% on In-Store Purchases thru March 31st

PARK RAPIDS 
BUILDING SUPPLY

905 Park Ave S, Park Rapids, MN

(218) 732-7633
OPEN: Mon-Fri: 7:30-6; Sat: 8-4; Sun: 11-3

Let us help you with 
all your agricultural 

building needs!  
Open 7 days a week!

SHEPERSKY MEAT PROCESSING
218-564-4461 * MENAHGA

A CUT ABOVE!
Quality Meat Processing To Your Specifications

■ Deer & Hog Processing
■ Skinning & Dressing

■ Boning and Cutting

Thanks Farmers, For Your Patronage!

Beef and Hog Processing
Skinning and Dressing

Boning and Cutting

U-Haul Company of Minnesota is 
pleased to announce that Olsons’ Cus-
tom Farm Services, Inc. has signed on as 
a U-Haul® neighborhood dealer to serve 
the Sebeka community.

Olsons’ Custom Farm Services at 
29238 U.S. Hwy. 71 will offer U-Haul 
trucks, towing equipment, moving sup-
plies and in-store pick-up for boxes.

The arrival of U-Haul Truck Share 
24/7 is revolutionizing the moving in-
dustry through its more convenient, 
more secure way to pick up and return a 
truck. U-Haul live verifi cation technol-
ogy allows rental transactions to be car-
ried out entirely on a smartphone at any 
hour – day or night. There are no mem-
bership fees. Simply visit uhaul.com to 
create an online account.

Normal business hours are 8 a.m.-5 
p.m. Monday-Friday and 8 a.m.-2 p.m. 
Saturday. After-hours drop-off is avail-
able for customer convenience. Re-
serve U-Haul products at this dealer 
location by calling (218) 837-1022 or 
visiting https://www.uhaul.com/Lo-
cations/Truck-Rentals-near-Sebeka-
MN-56477/042156/ today.

Olsons’ Custom Farm Services owner 
Mac Olson is proud to team with the in-
dustry leader in do-it-yourself moving 
and self-storage to better meet the de-
mands of Wadena County.

U-Haul and Olsons’ Custom Farm 
Services are striving to benefi t the en-
vironment through sustainability initia-
tives. Truck sharing is a core U-Haul 
sustainability business practice that 

allows individuals to access a fl eet of 
trucks that is larger than what they could 
access on an individual basis.

Every U-Haul truck placed in a com-
munity helps keep 19 personally owned 
large-capacity vehicles, pickups, SUVs 
and vans off the road. Fewer vehicles 
means less traffi c congestion, less pol-
lution, less fuel burned and cleaner air.

Olsons’ Custom Farm Services is 
a great place to become U-Haul Fa-
mous®. Take your picture in front of a 
U-Haul product, send it in and your face 
could land on the side of a U-Haul truck. 
Upload your photo through Instagram 
using #uhaulfamous, or go to www.
uhaulfamous.com to submit photos and 
learn more.

Olsons’ Custom Farm Services to 
better serve customers with U-Haul

By Tierny Hamlin
Forum News Service

Calving season is said to 
be one of the most critical 
times for cow-calf opera-
tions in North Dakota and it 
is approaching, if not started 
already.

“The biggest issue this year 
is going to be feed. So from 
a cow/calf perspective it’s 
important to make sure we 
have the feed, even though 
there is a feed shortage, said 
Kris Ringwall, director of the 
Dickinson Research and Ex-
tension Center.

Calving season varies for 
every operation, starting 
from mid-January to mid-
April. Depending on the year, 
snow, wind and extreme cold, 
calving can come at anytime. 
Therefore, weather is an im-
portant factor.

“There is much preparation 
that goes into the calving sea-
son. Supplies and equipment 
are important because when 
calving season hits, it hits 
hard,” according to the North 
Dakota Stockmen’s Associa-
tion. Depending on the opera-
tion size, the amount of calves 
entering the world every day 
varies from one to 20 and in 
some instances more.

NDSA added that taking a 
day to be prepared will be a 
lot more enjoyable than be-
ing in need of something on a 
dark, cold, wintry night.

One of the most critical 
supplies is said to be a calv-
ing book, in which informa-
tion about each calf, such as 
weight, ear tag number, gen-
der and date born, are entered.

On most operations, cattle 
are brought in close to build-
ings to prepare for calving. A 
new calf dives into the world 
head fi rst with front feet ex-
tended and usually on cold 
snow or sloppy mud. During 
the process of the calf exiting 
the womb, if anything else in-
stead of the feet comes fi rst, 
there will most likely be com-
plications.

People should have some-
one to call, such as a neighbor 
or local veterinarian, if com-
plications do occur during 
calving season.

While calving cattle, the 
cows should be checked every 
two hours and watched for la-
bor complications. A cow in 
labor will be restless, may 
get up and lie down and walk 
with her tail outstretched be-
hind her. As long as the labor 
is normal, leaving the cow 

alone is the best scenario. If 
there are complications, the 
cow is usually brought into a 
building or close quarters and 
assisted in birthing the calf.

Pulling a calf due to com-
plications can go wrong but 
many ranchers are very ex-
perienced and will do this 
process on their own. The 
vet is usually called for more 
serious complications due to 
operations not having the cor-
rect equipment.

Calves usually weigh be-
tween 60-100 pounds and live 
off their mother’s milk. In just 
a few months after birth, they 
will start grazing on grass.

Calving season is the time 
to see how genetic tests 
played out and how all the 
preparation has helped.

Calving season goes from 
generation to generation and 
there are many techniques 
and skills that producers ac-
cumulate through the years 
from their families.

Year-round preparation 
makes for a successful calv-
ing season. Feed is made to 
make sure to get through the 
winter and calving season 
when the grass doesn’t ex-
ist. Producers study bulls and 
genetics to be able to pro-

What to expect during calving season

duce the best calves possible 
and cattle are vaccinated 
throughout the year to make 
sure they are healthy for the 
upcoming calving season.

“The best recommenda-
tion is making sure the cattle 
are full when you come into 
calving time. And you want 
to make sure that they are 
getting the supplementation 
they need,” Ringwall said.

In most operations produc-
ers calve fi rst calf heifers, 
which is a young female cow 
who has not born a calf be-
fore and also cows who have 
likely had a calf before. In 
most instances, heifers are 
watched most closely as the 
more experienced cows usu-
ally don’t need as much as-
sistance.

Removing snow is impor-
tant so that the yards hope-
fully won’t get too sloppy 
when the snow melts. Where 
the snow is removed, straw is 
laid down for bedding. The 
calves will lie in it and try 
to maintain a healthy new-
born body temperature of 
101-102 degrees Fahrenheit. 
Calves and cattle can also be 
protected by shelters and are 
typically brought into barns.

Community Supported 
Agriculture Farms Now 
Accepting Sign-Ups 

The Minnesota Depart-
ment of Agriculture’s Minne-
sota Grown Program encour-
ages consumers interested in 
Community Support Agricul-
ture (CSA) shares to sign-up 
for memberships now. CSA 
memberships offer many ben-
efi ts, including subscriptions 
to healthy foods, the ability to 
connect with a local farmer, 
and the opportunity to di-
rectly support an agricultural 
business.

CSA farms sell subscrip-
tions or memberships, and 
members receive a share of lo-
cally grown produce through-
out the season, which gener-
ally lasts from 14-20 weeks. 
CSA farms deliver member 
shares to a drop site, where 
members can pick it up, take 
it home, and enjoy a variety 
of local agricultural products.

Lisa Baker is the owner and 
principal operator of the 15-
acre organic certifi ed Bakers’ 
Acres farm in Avon, Minne-
sota. Baker and her staff grow 
produce, sell eggs, and raise 
poultry, grass-fi nished lamb, 
and beef. Bakers’ Acres also 
offers a CSA program and 
Baker recommends signing 
up early.

“CSAs offer a journey 
through the seasons that’s 
unique to each farmer and 

customer,” said Baker. “CSAs 
can help families get their 
kids to enjoy fruits and veg-
etables because they get to 
know their farmer and see 
where their food is grown. 
Plus, supporting small family 
farms keeps good land stew-
ards in our communities.”

Minnesota Commissioner 
of Agriculture Dave Freder-
ickson encourages customers 
to look for a CSA option in 
their communities.

“Dozens of Minnesota 
farms offer CSAs, which 
give customers a chance to 
try new produce and even 
meat or dairy products,” said 
Commissioner Frederickson. 
“Each CSA is different, so do 
some research. Many farms 
offer half shares that might 
work best for smaller fami-
lies, and some deliver pro-
duce to multiple drop sites. 
Buying directly from a farm-
er is a great way to contribute 
to your local economy.”

The Minnesota Grown 
Directory includes 82 CSA 
farms to choose from with 
129 drop sites throughout 
the state. Visit the Minnesota 
Grown website for a search-
able list of CSAs, or pre-order 
a free copy of the printed 
Minnesota Grown Directory 
by calling 1-800-657-3878 
or visiting www.minnesota-
grown.com.

America’s culture is on-
demand everything. While 
there are benefi ts to 24-hour 
news coverage, Netfl ix and 
one-click purchases, the cul-
ture has weakened consum-
ers’ ability to delay grati-
fi cation, especially when it 
comes to spending money.

“The desire for instant 
gratifi cation and to keep up 
with the Joneses can wreak 
havoc on your fi nances,” said 
Michael Sullivan, personal 
fi nance consultant with Take 
Charge America, a national 
nonprofi t credit counseling 
and debt management agen-
cy. “As a result, many of us 
developed daily habits that 
may seem minor on the sur-
face, but are actually hinder-
ing our long-term life goals.”

Sullivan spotlights the 
most common bad habits that 
lead to excessive debt – and 
how to break them:

Bad Habit: Spending in a 
Vacuum – Consumers who 
don’t follow a budget tend 
to underestimate how much 
they truly spend, especially 
when it comes to entertain-
ment, clothes, gadgets and 
other “wants.”

Break It: Create a Budget 
– For a reality check, create 
a budget using a traditional 

spreadsheet or one of the 
many mobile apps available 
today. Insert your monthly 
bills and other known ex-
penses. Then, take 30 days to 
track every penny you spend. 
You’ll likely be surprised by 
just how much you’re spend-
ing, and in which budget cat-
egories. It will then be easy 
to see where you can trim 
expenses.

Bad Habit: Impulse Shop-
ping – Our on-demand world 
is fi lled with temptations that 
can provide short-term sat-
isfaction – and long-term fi -
nancial struggles.

Break It: Try Black-and-
White Rules – Consider a 
ban on internet shopping, for 
example – or bring a friend 
on shopping trips to prevent 
frivolous spending. For some, 
a daily or weekly report with 
a family member is the best 
way to build in accountabil-
ity.

Bad Habit: Paying Bills 
Late – People who regularly 
pay their bills late may face 
extra fees and have a lower 
credit score, which can lead 
to higher interest rates on 
loans and lines of credit.

Break It: Automate Pay-
ments – Automating the bill-
paying process ensures bills 

are paid on time each month, 
and it takes one more thing 
off your to-do list.

Bad Habit: Always Out on 
the Town – Going out is fun 
– and it’s expensive. A simple 
dinner and movie can easily 
exceed $100. Think how that 
can add up every weekend.

Break It: Play Host – In-
vite friends and family over 
for a game night or mystery 
potluck. They, too, will be 
grateful to spend time togeth-
er without breaking the bank.

Bad Habit: Misusing 
Loans – It’s not uncommon 
for people to misuse home 
equity or student loans. It 
can be diffi cult to put off the 
temptation to spend when a 
bunch of cash lands in your 
account.  

Break It: Keep Life Goals 
Top of Mind – Plaster re-
minder notes where you’ll see 
them, create a vision board or 
enlist loved ones to provide 
accountability. You will be 
less likely to spend cash if 
your life goals are front and 
center.   

For more fi nancial tips 
or a free credit counseling 
session, visit www.take-
chargeamerica.org.
About Take Charge 
America, Inc.

Founded in 1987, Take 
Charge America, Inc. is 
a nonprofi t agency offer-
ing fi nancial education and 
counseling services includ-
ing credit counseling, debt 
management, student loan 
counseling, housing counsel-
ing and bankruptcy counsel-
ing. It has helped more than 
1.6 million consumers na-
tionwide manage their per-
sonal fi nances and debts. To 
learn more, visit www.take-
chargeamerica.org or call 
(888) 822-9193.

How to overcome bad fi nancial 
habits that lead to excessive debt


