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MARCH 4-10, 2012

Open 6 days a week   ~ ~ ~ ~   M-F 6 am-6 pm & Sat. 7 am-3:30 pm
Tyler & Michelle Schmitz   •   sebeka  •  218-837-5144   formerly Sebeka Coop Station

T & M’s Gas & Oil

A g  A p p r e c i a t i o n  D a y s
SALE ON WIX FILTERS March 5-11

•Baldwin  •Donaldson  •Fleetguard  •Fram  •CAT

 …Stop in and look at us… 
•We carry Vehicle, Ag and Implement Tires, plus Implement 
  Tubes, Batteries, Tractor Oils,
  and off-road Diesel Fuel for 
  tractors and farm equipment
       •We fill Propane Tanks & RVs
         •We service Transmissions
           •We Sell & Can Deliver Bulk Oil
             •We Sell in-stock Serpentine Belts

Windshield 
Wipers … $600 
for any vehicle  thru 3-17-12

√ Gas  √ Auto Repair  √ Tire Repair
√ Oil Changes  √ New Tires  √ Coolant Flushes

$5 off 
any oil 
change

thru 
3-17-12

Call for an 
appointment or stop 

in today

$5 off Implement 
Tires thru sat., 

March 17th

A Friend of the Farmer . . .

MENAHGA CONCRETE
PRODUCTS, INC.

564-4432 or
1-800-450-4432

Hwy. 71 N., Menahga

Thanks Area
Farmers –

We
Appreciate You!

*

WANTED – FARM LAGOON PUMPING
Chiseling Hose-Drag System

Call Today so we can schedule your lagoon pumping
Kelly Pickar SEBEKA, MN

1-800-952-1880 • 218-472-3018

“WE APPRECIATE YOUR BUSINESS!”
Licensed

1-800-952-1880   •   218-639-0651

Review Messenger

Area Farmers Participate in Local Stock Exchange

A view of the Frazee Livestock Auction ring from the nosebleed section.
– Photos by Jan Jackola

Dave Sabin keeps the sale going with his chant.

By Jan Jackola
It’s Friday at the Frazee 

Livestock Auction, and there 
are cattle to be sold.

The ring has fresh sawdust, 
the microphones are on, and 
the coffee cooking. 

A blast of warm air blowing 
from a heater hanging near the 
ceiling greets folks as they en-
ter through the front door. 

In the lobby, bidder num-
bers are being doled out and 

the concession counter is 
serving free coffee in white 
Styrofoam cups. 

A narrow hallway leads to 
a green door, the entrance to 
the arena. This is where the 
actual buying and selling hap-
pens.

The door opens, and the 
aroma of fresh manure and 
sawdust fills the air. Then 
the auctioneer’s chant comes 
rolling out of the speakers.

Green wooden bleachers 
rise from the floor on three 
sides of the ring.  Here is 
where buyers sit, mostly male 
farmers, and today, since 
school isn’t in session, a few 
of their kids have come along 
to see what goes on at the sale 
barn.

Slaughter cows are sold 
first. These animals are likely 
going to end up at the Long 
Prairie slaughter house.

Fred Frieler, who runs the 
Long Prairie Livestock Auc-
tion, and Ed Bilden of the 
Winger and Fergus Falls 
Livestock Auctions, are at the 
Frazee auction, watching the 
prices. 

The men explain that Joe 
Varner, owner of this op-
eration,   has   seven   more  
sites listed on his company 

Levi Haverinen, age 13, came to the auction with his uncle 
and cousins. Here, he’s keeping track of prices and ani-
mals his uncle is buying.

(Continued on Page 2)
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Come in and talk to one of our 
well-informed loan officers about 

farm loans today

We have an interest in your business

Making your field of dreams come true
Faces you know … judgement 

you trust

On-the-level farm loans, mortgage 
loans, and convenient, full-service 
personalized banking

www.fnbmenahga.com

typeface

F N B  F O N T S

T H E  T R A J A N  A N D  F U T U R A  F A M I L I E S

Protecting FNB First National Bank of 
Menahga & Sebeka’s identity

Consistent use of font families and logo representation 
strengthens the logo, the brand and the company in 
which they represent. 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

TRAJAN PRO- 
FNB is used in capitalized format that is 
regular. Tracking is -50 and N is 
horizontally scaled at 80%.

MENAHGA & SEBEKA is  used in a small 
capped format that is regular.

FUTURA- 
FIRST NATIONAL BANK OF is used in 
capitalized format that is regular. Tracking 
is +50 and is horizontally scaled at 90%.

USE OF TRAJAN & FUTURA- 
FNB is encouraged to use the Trajan Pro font as an accent and Futura as a continuous and/or accent font in all their internal, external, 
marketing and billing materials. Constant use of these fonts will strengthen the brand of the company as well as help make their logo 
more recognizable. 

About TRAJAN- 
The inscription on the base of the Trajan column in Rome is an 
example of classic Roman letterforms, which reached their 
peak of refinement in the first century A.D. It is believed that 
the letters were first written with a brush, then carved into the 
stone. These forms provided the basis for this Adobe Originals 
typeface designed by Carol Twombly in 1989. Trajan is an 
elegant typeface well-suited for display work in books, maga-
zines, posters and billboards.

About FUTURA- 
Designed by Paul Renner in 1927, Futura is the classic 
example of a geometric sans serif type. Its original concept 
was based on the Bauhaus design philosophy that “form 
follows function.” Futura uses basic geometric proportions 
with no weight stresses, serifs, or frills, with long ascenders 
and descenders that give it more elegance than most sans 
serif typefaces. The wide range of weights plus condensed 
faces provide a variety of ways to set short text blocks and 
display copy with a strong, no-nonsense appearance. 

PO Box 250                                    
Menahga, MN 56464

218-564-4171

PO Box 311                                  
Sebeka, MN 56477

218-837-5171

PO Box 311
Sebeka, MN 56477

218-837-5171

PO Box 250
Menahga, MN 56464

218-564-4171

www.communityfirstbankmn.com

We can help you with that hunting 
land or cabin purchase

We have low rates on 
construction loans, 

mortgages and 
refinances

Hometown 
banking decisions 

made locally

www.fnbmenahga.com
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WANTED – FARM LAGOON PUMPING
Chiseling Hose-Drag System

Call Today so we can schedule your lagoon pumping
Kelly Pickar SEBEKA, MN

1-800-952-1880 • 218-472-3018

“WE APPRECIATE YOUR BUSINESS!”
Licensed

Thanks…
to all the 
pork & dairy 
producers!

Call Today so we can schedule your lagoon pumping

Have
your 
pits 

pumped 
yet 
this 
fall!1-800-952-1880   •   639-0651

Farm Bureau Leaders attend 
Council of County Presidents

The Minnesota Farm Bureau Federation (MFBF) recently held their Council of County 
Presidents meeting on February 21 at the Minnesota History Center in St. Paul with 
nearly 190 Farm Bureau leaders, elected and appointed officials in attendance. County 
Farm Bureau presidents heard from state legislators, as well as Minnesota Agriculture 
Water Resources Center Executive Director Warren Formo, Bruce Kleven – Kleven Law, 
MFBF President Kevin Paap, MFBF Executive Director Chris Radatz and MFBF Public 
Policy Director Amber Hanson Glaeser. Attendees discussed MFBF and American Farm 
Bureau Federation 2018 Focus Areas including 2018 Farm Bill, trade, environmental 
regulations, mental health, property taxes, pollinators and the effect of recent federal 
tax laws on Minnesota farmers and ranchers. Pictured left to right are Morrison County 
Farm Bureau president Roger Smith, Todd County Farm Bureau vice president Delvin 
Durheim, Senator Paul Gazelka (R-Nisswa), Todd County Farm Bureau president Roger 
Zastrow, Cass County Farm Bureau president Mike Sams and MFBF District VI Board 
Director Miles Kuschel.

Pictured at the Council of County Presidents meeting are left to right: MFBF north 
area program director James Dodds, Representative Sandy Layman (R-Cohasset), 
Representative Matt Bliss (R-Pennington), Beltrami County Farm Bureau president Stan 
Kimmes and MFBF District VI Board Director Miles Kuschel.

Pictured at the Council of County Presidents meeting are MFBF north area program di-
rector James Dodds, Senator Justin Eichorn (R-Grand Rapids), Beltrami County Farm 
Bureau president Stan Kimmes and MFBF District VI Board Director Miles Kuschel.

By Zippy Duvall
President, American Farm Bureau Federation

Throughout the year, we hear about food rec-
ognitions such as National Chocolate Milk Day 
(September 27) or National Pie Day (January 
23, but some celebrate again on National Pi Day, 
March 14). This week, we recognize the people 
who make those food recognition days possible: 
Farmers and ranchers. Next week is National 
Agriculture Week, and Tuesday, March 20 is Na-
tional Agriculture Day.

Farmers and ranchers are the ultimate unsung 
heroes. They quietly go about their business of 
producing the bounty consumers hardly give a 
thought to when they stroll down the fully stocked 
aisles of the grocery store – not to mention the 
wood that goes into our homes, the fiber in our 
clothes and even the fuel in our cars. Farmers and 
ranchers are so good at what they do, the average 
consumer has no idea how much goes into it. Na-
tional Ag Week and Ag Day are about educating 
consumers about where their food, fiber and fuel 
come from, so maybe they’ll give it a thought the 
next time they walk down that grocery aisle.

National Ag Week and Ag Day are about edu-
cating consumers about where their food, fiber 
and fuel come from. 

It’s also a time for farmers and ranchers to 
share our passion for what we do. We love the 
land. We love knowing that we are doing impor-
tant work – feeding Americans and making sure 
our country is secure because we don’t have to 
depend on unfriendly nations for our most basic 
need. We enjoy working to be more productive 
and sustainable. We love saving our rural com-
munities by helping them stay economically vi-
brant. We are downright addicted to the hope that 
springs up in our chests at this time every year 
as many of us put new crops in the ground. We 
love carrying on farms and traditions that were 
handed down to us by our parents or going back 
even further. All of those things make farming 
and ranching so much more than “a job.” Go to 
a hog producer’s home and you might notice a 
pig motif in the décor. The same goes for corn, 
wheat, apples, strawberries, whatever. We iden-
tify with what we produce, and we are proud to 
know that we produce the best!

While those rewards are enough, it is good 
to take a moment to raise our glass of chocolate 
milk and toast the people who provide our every-
day necessities. So happy Ag Day and Ag Week 
to all my fellow farmers and ranchers. I wish you 
a productive and profitable farm year!

National Ag Week and Ag Day


