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 Clintonians will have the opportunity 
to vote on January 29 to apply a one 
percent hotel tax to rates at the ten ho-
tels in Clinton.
 City officials say if the voter referen-
dum passes, revenues from it would 
be used for advertising to draw more 
visitors to Clinton by promoting tour-
ism to the city by use of static bill-
boards, printed maps with things to 
do in Clinton, and custom concierge 
kiosks in participating hotels.
 “Drawing [tourists] to Clinton to eat, 
stay and buy enhances our economy, 
and I want to aggressively move to 
capture those dollars,” said Clinton 
Mayor Phil Fisher.
 In addition to purchasing print, dig-
ital and billboard advertisements, 
funds will also be used to install digi-
tal kiosks in participating hotels. The 
kiosks would offer visitors four things 
to do a day in Clinton, and will be ac-
companied by a supply of paper maps 
the feature restaurants, places to visit 
within a twenty-minute drive of Clin-
ton, and places to shop, City Commu-
nications Director Mark Jones said. 
 Currently, Clinton adds 2% to every 

hotel bill as a tourism tax to promote 
the city, generating $200,000 per year. 
 “On January 29, the City will open 
the polls and ask the citizens to pass 
an additional 1% tax on hotel bills 
(only) to increase the tourism dollars 
for city promotion by $100,000,” said 
Fisher. “To be clear, this increase is 
paid by those travelers staying in our 
city’s hotels - not the citizens of Clin-
ton.”
 City officials say all money gained 
from this additional hotel tax will be 
applied to advertising Clinton.
 Officials say the plan is to make a 
bulk purchase of static billboards to 
place from Monroe, Louisiana, to 
Vicksburg, to maximize where the 
city already has billboards located. 
Other routes for the billboards include 
Southaven to Grenada and Meridian 
towards Forest. The billboards will 
target travelers who are looking for a 
hotel.
 Efforts will be made to leverage the 
existing audience of active Mississip-
pi history seekers, as well, says Fish-
er. By targeting online searchers seek-
ing out keywords such as “Mississip-
pi History Museum,” “Clinton Riot,” 

“Civil Rights Trail” or “Civil War 
Tours,” City leaders hope to be able 
to present the historical significance 
of Clinton to a primed audience. Ads 
will present Clinton as a central loca-
tion for historical Mississippi trips.
  The referendum requires a sixty per-
cent majority of those voting January 
29, Fisher said, adding, “I hope you 

see the value of promoting our city to 
a wider area, drawing more visitors 
to enjoy our Historic On-Line Trail 
(including historic markers), Library 
Trail, the activities of Olde Towne, 
and our city parks.”Voting will take 
place at regular City polling locations. 
For information on where to vote, vis-
it clintonms.org/vote.

Clintonians urged to cast vote on hotel tax on Jan. 29

Voting will take place at regular city polling locations  
For information on where to vote, visit clintonms.org/vote.

Absentee ballots will be available at the City Clerk’s office,  
530 Brighton Park Drive. The office will be open from 8 a.m. until 5 p.m.  

Monday through Friday except for January 21 for absentee voting.  
The City Clerk’s Office will also be open on Saturday, January 19,  

and Saturday, January 26, from 8 .m. until noon for absentee voting.  
All persons wanting to vote by absentee  

ballot must do so by noon on January 26.

The referendum requires a 60% majority of those voting January 29.
For more information about the referendum, visit clintonms.org/tourism.


