
Barnesville Record-Review

STREETLIGHT 2020
Streetlight 2020 Progress Report Barnesville, Minnesota 56514

7A

Certified Utility Operation/Management

We are happy to serve 
the Barnesville area!

Strengthening Barnesville’s Sense Of Community

By: Michael Stein
All the many components that 

go into making a community click 
and spark new ideas need a place for 
sorting and prioritizing.

That’s where the Main Street 
program comes into play. In 
Barnesville, the Main Street 
Program, under the direction of 
Bailey Thompson, works closely 
with the EDA to light any number of 
fires that will help spark continued 
community growth and progress.

In looking back at 2019, 
Thompson said there are a number 
of Main Street accomplishments to 
be proud of.

“For one, we had the storefront 
grants, which improved the look 
of our downtown,” Thompson 
said. “We’ve been able to get the 
CoLoft  idea off the ground. This 
is a collaborative project with the 
EDA, and offers valuable space for 
entrepreneurs and others.”

A new year—and a new decade 
for that matter—unofficially kicks 
off with Showcase. This year’s event 
will be Saturday, March 21, at the 
Barnesville High School from 9:00 
a.m. to 1:00 p.m.

Call 354.2479 or email 
mainstreet@bvillemn.net for more 
information!

“Our presence at Showcase 
helps spark connections among 
Barnesville businesses,” Thompson 
said.

“Something we started last 
year was bringing local business 
people together to talk about issues 
affecting Barnesville business,” 
Thompson said. “We heard from 
some that they’d like to hear more 
about marketing as it’s an area 
they’re not as comfortable with as 
they’d like to be. People would also 
like to see more educational and idea 
sharing sessions.”

For business owners, the logistics 
for attending these sessions can be an 
issue. One solution being considered 
is do some sessions over the noon 
hour and some in the evening after 
normal business hours.

Main Street also provides 10 
hours of free marketing training for 
new members. The training covers 
the ever-growing need for social 
media marketing.

“For example, some people don’t 
know how to create a social media 
post,” Thompson said. “We’ll help 
with things like that. Some business 
people have used the training to help 
create logos and other marketing 
materials.”

Main Street also helps create 

a welcoming atmosphere for new 
residents.

“The City of Barnesville and 
Main Street work together on 
things like welcome bags for new 
residents,” said EDA Director Karen 
Lauer. “It’s important to roll out the 
welcome mat. After they establish 
residence and go to City Hall to set 
up utilities, they get the welcome 
bags, which are filled with coupons 
and information about the city. It’s a 
win for businesses; it’s a win for the 
Main Street program; and it’s a win 
for the new residents.”

A lot of work goes into the 
welcoming initiative.

“It’s worth the effort,” Thompson 
said. “It makes the point that we go 
above and beyond to make people 
feel welcome here and that they’re 
part of the community. It’s a face-to-
face welcome to Barnesville.”

Efforts by the Main Street 
Program and the EDA to trumpet 
what Barnesville has to offer isn’t 
always contained within the city’s 
borders.

Again this year, Main Street 
and the EDA—along with other 
Barnesville representatives—were 
at the Red River Valley Home & 
Garden Show at the Fargodome the 
last weekend of February.

The annual Showcase event is a great way for business owners to meet and greet old customers as 
well as to solicit new business contacts. Showcase 2020 is set for Saturday, March 21. The semi-annual neighborhood rummage sales are planned for 

May and September. These are popular events that draw shoppers 
to town from a long way out of Barnesville’s normal trade area.

In efforts to keep dollars in 
Barnesville, Thompson cites an 
adage that goes, “Put your money 
where your heart is.”

“The Main Street program is also 
about getting the word out about 
shopping locally,” Thompson said. 

Main Street’s 2019 activities 
included the following:

• A successful membership drive 
resulting in 79 members, 20 friends 
of Main Street and $9,575 in dues

• The 26th annual Showcase 
event with 39 booths and three “kids 
in business” booths

• The annual Golf Tournament, 
which had 19 teams participate, and 
revenue of $2,409

• The Community Picnic, which 
served more than 650 people and 
included the Miss Barnesville 
pageant

• Planting and maintenance of 
downtown flower planters/baskets 
and volunteer watering

• Area-wide rummage sales, 
Miracle on Front Street events, 
Yard of the Week, Holiday Home 
Decorating Lights contest, four 

Show ’n Shine events, T-shirt fund-
raiser, Breakfast with Santa, retail 
promotions, Home Show booth.

Main Street Director Bailey 
Thompson made special note of 
three Storefront Revitalization 

grants totaling $2,873 awarded in 
2020.

For more information about 
Barnesville’s Main Street program, 
contact Bailey at 218 354-2479, and 
check out their Facebook page.


