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Avoid car insurance 
rate hikes

Ask me about the ERIE Rate Lock® feature today.

Rates subject to change if you add or remove a vehicle, add or remove a driver, or change your address or the place you usually  
park your car. ERIE Rate Lock® does not guarantee continued insurance coverage. Not available in all states. Limited to three years  

in Virginia. Insured must meet applicable underwriting guidelines. Premium may change if you make a policy change.

Erie Insurance Exchange, Erie Insurance Co., Erie Insurance Property & Casualty Co., and Erie Family Life Insurance Co. (Erie, PA) or 
Erie Insurance Co. of New York (Rochester, NY).Go to erieinsurance.com for company licensure and product details. S1943  2/2020
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Campbellsville, KY 42718-2001
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270-465-4218
Byron Smith309 E 1st St., Campbellsville, KY, 270-465-4218

Your Home
for a Great Rate

Current rates as of 00.00.15. List details, terms and conditions here. List details, terms and conditions here.
List details, terms and conditions here. List details, terms and conditions here. List details, terms and conditions here.
List details, terms and conditions here. List details, terms and conditions here. List details, terms and conditions here.
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000-000-0000 | www.namewebsite.com
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Competitive �xed and 
variable interest rates
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Leadership Kentucky now 
accepting nominations for ‘21

Leadership Ken-
tucky is now accept-
ing nominations and 
applications for the 
Leadership Kentucky 
Class of 2021.

Leadership Ken-
tucky connects a se-
lected group of leaders, 
with a variety of career 
accomplishments and 
volunteer activities, 
to gain insight on the 
complex issues facing 
the state. In a series of 
seven monthly, three-
day sessions held 
at various locations 
throughout the state, 
participants will meet 
with Kentucky leaders 
and explore the state’s 
resources and oppor-
tunities.

 The Class of 2021 
will have its orienta-
tion session in June at 
the historic Boone Tav-
ern in Berea and will be 
traveling to Louisville 

in July, Hopkinsville 
in August, Somerset in 
September, Paducah 
in October, Ashland 
and Morehead in No-
vember, and Frank-
fort and Lexington in 
December. Each ses-
sion will cover a topic 
ranging from business 
and economic develop-
ment, arts and tour-
ism, natural resources 
and the environment, 
education and health-
care, agriculture, and 
government.

If you or someone 
you know is interested 
in being a member of 
the Leadership Ken-
tucky Class of 2021, 
the participant must 
first be nominated by 
a friend, colleague, or 
yourself. The nomina-
tion form is available 
online at leadershipky.
org. Potential appli-
cants will receive full 

application instruc-
tions via e-mail once 
nominated. All Lead-
ership Kentucky Class 
of 2021 applications 
will be due mid-March.

Created in 1984, the 
Leadership Kentucky 
Foundation of fers 
four unique programs: 
Leadership Kentucky, 
Elevate Kentucky (for 
young professionals), 
BRIGHT Kentucky 
(for Eastern Kentuck-
ians) and New Execu-
tives to Kentucky (for 
senior level executives 
who have lived in the 
state for less than 
two years). For more 
information, please 
visit leadershipky.org 
or email lky@leader-
shipky.org.

For more informa-
tion, please visit lead-
ershipky.org or email 
lky@leadershipky.org.

Did you get Valentine’s 
chocolates? Origins of the 
heart-shaped chocolate box
METRO CREATIVE 
CONNECTION

Hearts abound on 
February 14, and few 
symbols (and gifts) 
are more widely asso-
ciated with a holiday 
than heart-shaped 
boxes of chocolate are 
with Valentine’s Day. 

Chocolates became 
trendy in the mid-
19th century when 
the first chocolate bar 
was made by British 
company J.S. Fry & 
Sons by combining 
cacao powder with 
sugar and cacao but-
ter to make a rich, 
melt-in-your-mouth 
treat that was mark-
edly different than 
the gritty and greasy 
drinking chocolate 
that was losing pop-
ularity in Europe. 
Within a few years, 
competitor Cadbury 
introduced the first 
box of chocolates. It 
was called the “Fancy 
Box” and it didn’t take 
long to become wildly 
popular.

The marriage of 
chocolate and heart-

shaped boxes seemed 
a natural progres-
sion, but the National 
Valentine Collectors 
Association says that 
heart-shaped boxes 
actually predate choc-
olate boxes. Various 
heart-shaped vessels, 
including “betrothal 
pendants” and silver 
boxes in the shape of 
hearts, were popular-
ized a century ear-
lier. There even were 
heart-shaped porce-
lain boxes as well as 
ones for sewing. 

Having already in-
troduced a chocolate 
box, Richard Cad-
bury marketed the 
first Valentine’s Day 
box in 1861. It was 
filled with delicious 
chocolates, and later 
could be saved as a 
keepsake to  store 
special notes or other 
mementos, according 
to the North Ameri-
can Packaging Asso-
ciation. Furthermore, 
the gift fit with Vic-
torian sensibilities in 
that it was demurely 
suggestive, NPR re-
ports. Its introduction 

coincided perfectly 
with Valentine’s Day, 
which also soared in 
popularity around 
the same time. 

Giving chocolate 
on Valentine’s Day 
also proved popular 
in North America. 
The American choco-
late company Her-
shey’s introduced its 
Hershey’s Kisses in 
1907, and in 1912 
the Whitman’s Sam-
pler arrived. In the 
1920s, Russell Stover 
unveiled their own 
heart-shaped boxes, 
which today still in-
clude the “Red Foil 
Heart” and the “Secret 
Lace Heart.” Russell 
Stover has since be-
come the No. 1 boxed 
chocolate brand in the 
United States. 

Today, more than 36 
million heart-shaped 
boxes holding 58 mil-
lion pounds of choco-
late are sold each year, 
reports the education 
resource SoftSchools. 
They have become a 
quintessential sym-
bol of Valentine’s Day 
celebrations.

METRO CREATIVE 
CONNECTION

Comfort takes cen-
ter stage each winter. 
As people look to stay 
warm, many may be 
quick to turn up the 
thermostat so their 
entire home is toasty 
warm. But much like 
cranking air condition-
ers during the dog days 
of summer, turning up 
the thermostat each 
time the winter winds 
begin blowing can prove 
costly for homeowners. 

According to esti-
mates from the Nation-
al Energy Assistance 
Directors’ Association, 
homeowners  spent 
an average of $911 on 
home heating costs in 
the winter of 2019-20. 
The winter of 2020-21 
could prove even more 
expensive, as the COV-
ID-19 pandemic contin-
ues to force much of the 
world to practice social 
distancing. That means 
many professionals are 
still working from home 
full-time, while even 
those who aren’t are no 
doubt spending more of 
their free time at home. 
All those hours spent at 
home figure to increase 
reliance on heaters this 
winter, which means 
heating bills are likely 
to go up as the tem-
peratures go down.

Finding ways to save 
on heating costs will no 
doubt prove a priority 
for many homeown-
ers this winter, and 

the following are some 
ways to do just that.

• Add insulation. Ex-
tra insulation through-
out the house can dra-
matically reduce home 
heating (and cooling) 
costs. According to the 
Environmental Pro-
tection Agency, adding 
insulation in attics, 
crawl spaces and base-
ment rim joists can 
help homeowners save 
as much as 15 per-
cent on heating costs.

• Lower the tem-
perature on your water 
heater. Another way to 
trim your energy bill 
this winter is to lower 
the temperature on your 
water heater. The U.S. 
Department of Energy 
notes that, for every 
10 F reduction in tem-
perature on their wa-
ter heaters, homeown-
ers can save between 3 
and 5 percent on their 
water heating costs.

• Close the flue on 
your fireplace. Fireplac-
es can keep a home’s 
inhabitants warm in 
winter, but only when 
they’re in use. When 
they’re not being used, 

fireplaces can allow 
heat to escape a home. 
When the fireplace is 
not being used, close 
the flue to prevent 
heat from escaping the 
house. Keeping all win-
dows and doors closed 
throughout the day is 
another way to prevent 
unnecessary heat loss.

• Have your HVAC 
system serviced be-
fore winter begins. 
Inefficient HVAC sys-
tems cost homeowners 
considerable amounts 
of money each year. 
Annual maintenance 
performed by a certi-
fied HVAC profession-
al can ensure filters 
are clean and operat-
ing at peak efficiency, 
saving homeowners 
the costly trouble of 
having to turn up the 
thermostat to over-
come dirty systems.

Home heating costs 
figure to increase this 
winter as people spend 
more time at home. Var-
ious simple strategies 
can help homeowners 
stay warm without 
overpaying to heat 
their homes this winter. 

Simple ways to save on 
heating costs this winter

Helpful Tips
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3 other salads
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Leadership Kentucky now 
accepting nominations for ‘21

Leadership Ken-
tucky is now accept-
ing nominations and 
applications for the 
Leadership Kentucky 
Class of 2021.

Leadership Ken-
tucky connects a se-
lected group of leaders, 
with a variety of career 
accomplishments and 
volunteer activities, 
to gain insight on the 
complex issues facing 
the state. In a series of 
seven monthly, three-
day sessions held 
at various locations 
throughout the state, 
participants will meet 
with Kentucky leaders 
and explore the state’s 
resources and oppor-
tunities.

 The Class of 2021 
will have its orienta-
tion session in June at 
the historic Boone Tav-
ern in Berea and will be 
traveling to Louisville 

in July, Hopkinsville 
in August, Somerset in 
September, Paducah 
in October, Ashland 
and Morehead in No-
vember, and Frank-
fort and Lexington in 
December. Each ses-
sion will cover a topic 
ranging from business 
and economic develop-
ment, arts and tour-
ism, natural resources 
and the environment, 
education and health-
care, agriculture, and 
government.

If you or someone 
you know is interested 
in being a member of 
the Leadership Ken-
tucky Class of 2021, 
the participant must 
first be nominated by 
a friend, colleague, or 
yourself. The nomina-
tion form is available 
online at leadershipky.
org. Potential appli-
cants will receive full 

application instruc-
tions via e-mail once 
nominated. All Lead-
ership Kentucky Class 
of 2021 applications 
will be due mid-March.

Created in 1984, the 
Leadership Kentucky 
Foundation of fers 
four unique programs: 
Leadership Kentucky, 
Elevate Kentucky (for 
young professionals), 
BRIGHT Kentucky 
(for Eastern Kentuck-
ians) and New Execu-
tives to Kentucky (for 
senior level executives 
who have lived in the 
state for less than 
two years). For more 
information, please 
visit leadershipky.org 
or email lky@leader-
shipky.org.

For more informa-
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ershipky.org or email 
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Did you get Valentine’s 
chocolates? Origins of the 
heart-shaped chocolate box
METRO CREATIVE 
CONNECTION

Hearts abound on 
February 14, and few 
symbols (and gifts) 
are more widely asso-
ciated with a holiday 
than heart-shaped 
boxes of chocolate are 
with Valentine’s Day. 

Chocolates became 
trendy in the mid-
19th century when 
the first chocolate bar 
was made by British 
company J.S. Fry & 
Sons by combining 
cacao powder with 
sugar and cacao but-
ter to make a rich, 
melt-in-your-mouth 
treat that was mark-
edly different than 
the gritty and greasy 
drinking chocolate 
that was losing pop-
ularity in Europe. 
Within a few years, 
competitor Cadbury 
introduced the first 
box of chocolates. It 
was called the “Fancy 
Box” and it didn’t take 
long to become wildly 
popular.

The marriage of 
chocolate and heart-

shaped boxes seemed 
a natural progres-
sion, but the National 
Valentine Collectors 
Association says that 
heart-shaped boxes 
actually predate choc-
olate boxes. Various 
heart-shaped vessels, 
including “betrothal 
pendants” and silver 
boxes in the shape of 
hearts, were popular-
ized a century ear-
lier. There even were 
heart-shaped porce-
lain boxes as well as 
ones for sewing. 

Having already in-
troduced a chocolate 
box, Richard Cad-
bury marketed the 
first Valentine’s Day 
box in 1861. It was 
filled with delicious 
chocolates, and later 
could be saved as a 
keepsake to  store 
special notes or other 
mementos, according 
to the North Ameri-
can Packaging Asso-
ciation. Furthermore, 
the gift fit with Vic-
torian sensibilities in 
that it was demurely 
suggestive, NPR re-
ports. Its introduction 

coincided perfectly 
with Valentine’s Day, 
which also soared in 
popularity around 
the same time. 

Giving chocolate 
on Valentine’s Day 
also proved popular 
in North America. 
The American choco-
late company Her-
shey’s introduced its 
Hershey’s Kisses in 
1907, and in 1912 
the Whitman’s Sam-
pler arrived. In the 
1920s, Russell Stover 
unveiled their own 
heart-shaped boxes, 
which today still in-
clude the “Red Foil 
Heart” and the “Secret 
Lace Heart.” Russell 
Stover has since be-
come the No. 1 boxed 
chocolate brand in the 
United States. 

Today, more than 36 
million heart-shaped 
boxes holding 58 mil-
lion pounds of choco-
late are sold each year, 
reports the education 
resource SoftSchools. 
They have become a 
quintessential sym-
bol of Valentine’s Day 
celebrations.

METRO CREATIVE 
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Comfort takes cen-
ter stage each winter. 
As people look to stay 
warm, many may be 
quick to turn up the 
thermostat so their 
entire home is toasty 
warm. But much like 
cranking air condition-
ers during the dog days 
of summer, turning up 
the thermostat each 
time the winter winds 
begin blowing can prove 
costly for homeowners. 

According to esti-
mates from the Nation-
al Energy Assistance 
Directors’ Association, 
homeowners  spent 
an average of $911 on 
home heating costs in 
the winter of 2019-20. 
The winter of 2020-21 
could prove even more 
expensive, as the COV-
ID-19 pandemic contin-
ues to force much of the 
world to practice social 
distancing. That means 
many professionals are 
still working from home 
full-time, while even 
those who aren’t are no 
doubt spending more of 
their free time at home. 
All those hours spent at 
home figure to increase 
reliance on heaters this 
winter, which means 
heating bills are likely 
to go up as the tem-
peratures go down.

Finding ways to save 
on heating costs will no 
doubt prove a priority 
for many homeown-
ers this winter, and 

the following are some 
ways to do just that.

• Add insulation. Ex-
tra insulation through-
out the house can dra-
matically reduce home 
heating (and cooling) 
costs. According to the 
Environmental Pro-
tection Agency, adding 
insulation in attics, 
crawl spaces and base-
ment rim joists can 
help homeowners save 
as much as 15 per-
cent on heating costs.

• Lower the tem-
perature on your water 
heater. Another way to 
trim your energy bill 
this winter is to lower 
the temperature on your 
water heater. The U.S. 
Department of Energy 
notes that, for every 
10 F reduction in tem-
perature on their wa-
ter heaters, homeown-
ers can save between 3 
and 5 percent on their 
water heating costs.

• Close the flue on 
your fireplace. Fireplac-
es can keep a home’s 
inhabitants warm in 
winter, but only when 
they’re in use. When 
they’re not being used, 

fireplaces can allow 
heat to escape a home. 
When the fireplace is 
not being used, close 
the flue to prevent 
heat from escaping the 
house. Keeping all win-
dows and doors closed 
throughout the day is 
another way to prevent 
unnecessary heat loss.

• Have your HVAC 
system serviced be-
fore winter begins. 
Inefficient HVAC sys-
tems cost homeowners 
considerable amounts 
of money each year. 
Annual maintenance 
performed by a certi-
fied HVAC profession-
al can ensure filters 
are clean and operat-
ing at peak efficiency, 
saving homeowners 
the costly trouble of 
having to turn up the 
thermostat to over-
come dirty systems.

Home heating costs 
figure to increase this 
winter as people spend 
more time at home. Var-
ious simple strategies 
can help homeowners 
stay warm without 
overpaying to heat 
their homes this winter. 
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Leadership Kentucky now 
accepting nominations for ‘21

Leadership Ken-
tucky is now accept-
ing nominations and 
applications for the 
Leadership Kentucky 
Class of 2021.

Leadership Ken-
tucky connects a se-
lected group of leaders, 
with a variety of career 
accomplishments and 
volunteer activities, 
to gain insight on the 
complex issues facing 
the state. In a series of 
seven monthly, three-
day sessions held 
at various locations 
throughout the state, 
participants will meet 
with Kentucky leaders 
and explore the state’s 
resources and oppor-
tunities.

 The Class of 2021 
will have its orienta-
tion session in June at 
the historic Boone Tav-
ern in Berea and will be 
traveling to Louisville 

in July, Hopkinsville 
in August, Somerset in 
September, Paducah 
in October, Ashland 
and Morehead in No-
vember, and Frank-
fort and Lexington in 
December. Each ses-
sion will cover a topic 
ranging from business 
and economic develop-
ment, arts and tour-
ism, natural resources 
and the environment, 
education and health-
care, agriculture, and 
government.

If you or someone 
you know is interested 
in being a member of 
the Leadership Ken-
tucky Class of 2021, 
the participant must 
first be nominated by 
a friend, colleague, or 
yourself. The nomina-
tion form is available 
online at leadershipky.
org. Potential appli-
cants will receive full 

application instruc-
tions via e-mail once 
nominated. All Lead-
ership Kentucky Class 
of 2021 applications 
will be due mid-March.

Created in 1984, the 
Leadership Kentucky 
Foundation of fers 
four unique programs: 
Leadership Kentucky, 
Elevate Kentucky (for 
young professionals), 
BRIGHT Kentucky 
(for Eastern Kentuck-
ians) and New Execu-
tives to Kentucky (for 
senior level executives 
who have lived in the 
state for less than 
two years). For more 
information, please 
visit leadershipky.org 
or email lky@leader-
shipky.org.

For more informa-
tion, please visit lead-
ershipky.org or email 
lky@leadershipky.org.

Did you get Valentine’s 
chocolates? Origins of the 
heart-shaped chocolate box
METRO CREATIVE 
CONNECTION

Hearts abound on 
February 14, and few 
symbols (and gifts) 
are more widely asso-
ciated with a holiday 
than heart-shaped 
boxes of chocolate are 
with Valentine’s Day. 

Chocolates became 
trendy in the mid-
19th century when 
the first chocolate bar 
was made by British 
company J.S. Fry & 
Sons by combining 
cacao powder with 
sugar and cacao but-
ter to make a rich, 
melt-in-your-mouth 
treat that was mark-
edly different than 
the gritty and greasy 
drinking chocolate 
that was losing pop-
ularity in Europe. 
Within a few years, 
competitor Cadbury 
introduced the first 
box of chocolates. It 
was called the “Fancy 
Box” and it didn’t take 
long to become wildly 
popular.

The marriage of 
chocolate and heart-

shaped boxes seemed 
a natural progres-
sion, but the National 
Valentine Collectors 
Association says that 
heart-shaped boxes 
actually predate choc-
olate boxes. Various 
heart-shaped vessels, 
including “betrothal 
pendants” and silver 
boxes in the shape of 
hearts, were popular-
ized a century ear-
lier. There even were 
heart-shaped porce-
lain boxes as well as 
ones for sewing. 

Having already in-
troduced a chocolate 
box, Richard Cad-
bury marketed the 
first Valentine’s Day 
box in 1861. It was 
filled with delicious 
chocolates, and later 
could be saved as a 
keepsake to  store 
special notes or other 
mementos, according 
to the North Ameri-
can Packaging Asso-
ciation. Furthermore, 
the gift fit with Vic-
torian sensibilities in 
that it was demurely 
suggestive, NPR re-
ports. Its introduction 

coincided perfectly 
with Valentine’s Day, 
which also soared in 
popularity around 
the same time. 

Giving chocolate 
on Valentine’s Day 
also proved popular 
in North America. 
The American choco-
late company Her-
shey’s introduced its 
Hershey’s Kisses in 
1907, and in 1912 
the Whitman’s Sam-
pler arrived. In the 
1920s, Russell Stover 
unveiled their own 
heart-shaped boxes, 
which today still in-
clude the “Red Foil 
Heart” and the “Secret 
Lace Heart.” Russell 
Stover has since be-
come the No. 1 boxed 
chocolate brand in the 
United States. 

Today, more than 36 
million heart-shaped 
boxes holding 58 mil-
lion pounds of choco-
late are sold each year, 
reports the education 
resource SoftSchools. 
They have become a 
quintessential sym-
bol of Valentine’s Day 
celebrations.

METRO CREATIVE 
CONNECTION

Comfort takes cen-
ter stage each winter. 
As people look to stay 
warm, many may be 
quick to turn up the 
thermostat so their 
entire home is toasty 
warm. But much like 
cranking air condition-
ers during the dog days 
of summer, turning up 
the thermostat each 
time the winter winds 
begin blowing can prove 
costly for homeowners. 

According to esti-
mates from the Nation-
al Energy Assistance 
Directors’ Association, 
homeowners  spent 
an average of $911 on 
home heating costs in 
the winter of 2019-20. 
The winter of 2020-21 
could prove even more 
expensive, as the COV-
ID-19 pandemic contin-
ues to force much of the 
world to practice social 
distancing. That means 
many professionals are 
still working from home 
full-time, while even 
those who aren’t are no 
doubt spending more of 
their free time at home. 
All those hours spent at 
home figure to increase 
reliance on heaters this 
winter, which means 
heating bills are likely 
to go up as the tem-
peratures go down.

Finding ways to save 
on heating costs will no 
doubt prove a priority 
for many homeown-
ers this winter, and 

the following are some 
ways to do just that.

• Add insulation. Ex-
tra insulation through-
out the house can dra-
matically reduce home 
heating (and cooling) 
costs. According to the 
Environmental Pro-
tection Agency, adding 
insulation in attics, 
crawl spaces and base-
ment rim joists can 
help homeowners save 
as much as 15 per-
cent on heating costs.

• Lower the tem-
perature on your water 
heater. Another way to 
trim your energy bill 
this winter is to lower 
the temperature on your 
water heater. The U.S. 
Department of Energy 
notes that, for every 
10 F reduction in tem-
perature on their wa-
ter heaters, homeown-
ers can save between 3 
and 5 percent on their 
water heating costs.

• Close the flue on 
your fireplace. Fireplac-
es can keep a home’s 
inhabitants warm in 
winter, but only when 
they’re in use. When 
they’re not being used, 

fireplaces can allow 
heat to escape a home. 
When the fireplace is 
not being used, close 
the flue to prevent 
heat from escaping the 
house. Keeping all win-
dows and doors closed 
throughout the day is 
another way to prevent 
unnecessary heat loss.

• Have your HVAC 
system serviced be-
fore winter begins. 
Inefficient HVAC sys-
tems cost homeowners 
considerable amounts 
of money each year. 
Annual maintenance 
performed by a certi-
fied HVAC profession-
al can ensure filters 
are clean and operat-
ing at peak efficiency, 
saving homeowners 
the costly trouble of 
having to turn up the 
thermostat to over-
come dirty systems.

Home heating costs 
figure to increase this 
winter as people spend 
more time at home. Var-
ious simple strategies 
can help homeowners 
stay warm without 
overpaying to heat 
their homes this winter. 

Simple ways to save on 
heating costs this winter

Helpful Tips

North Main Street • Greensburg • 270-932-3100
James Knight, owner • Jessa Peay, manager

Open 10 a.m.-10 p.m. CDT daily

Time Out 
Signature Buffalo 

Wings
Ribeye
Chicken Tenders
Fish & Chips
Owner, James Knight and Manager, Jessa Peay invite you to 
Time Out, open 10 a.m.-10 p.m. CDT daily

•Cheese planks 
• Battered Pickle Fries 
• Pretzel Bites and Beer 
Cheese 
• Smoked Gouda Mac and 
Cheese Bites 
• Fried Banana Peppers 
• Cheesy Garlic BreadThis 86” Big Screen is One of 6 TV’s

Time Out Chicken Salad
Tender Strips of Grilled or Fried Chicken 
piled high a bed of lettuce with cucumbers, 
tomatoes, eggs, bacon, cheese and croutons
3 other salads

3 Time Out Burgers - 7 Sandwiches
Build Your Own Hot Dog  • 5 Desserts

Video
Arcade

North Main Street • Greensburg 
270-932-3100

Open  Mon. - Fri. 10 a.m.-9 p.m. 
Sat. and Sun. 7 a.m. - 9 p.m.

4-6 p.m. CT Daily

ONE TOPPING
PIZZA $7.99
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Avoid car insurance 
rate hikes

Ask me about the ERIE Rate Lock® feature today.

Rates subject to change if you add or remove a vehicle, add or remove a driver, or change your address or the place you usually  
park your car. ERIE Rate Lock® does not guarantee continued insurance coverage. Not available in all states. Limited to three years  

in Virginia. Insured must meet applicable underwriting guidelines. Premium may change if you make a policy change.

Erie Insurance Exchange, Erie Insurance Co., Erie Insurance Property & Casualty Co., and Erie Family Life Insurance Co. (Erie, PA) or 
Erie Insurance Co. of New York (Rochester, NY).Go to erieinsurance.com for company licensure and product details. S1943  2/2020

Smith Altman Insurance Inc 
309 E 1st St 

Campbellsville, KY 42718-2001
http://www.smithaltman.com

270-465-4218
Byron Smith309 E 1st St., Campbellsville, KY, 270-465-4218

Your Home
for a Great Rate

Current rates as of 00.00.15. List details, terms and conditions here. List details, terms and conditions here.
List details, terms and conditions here. List details, terms and conditions here. List details, terms and conditions here.
List details, terms and conditions here. List details, terms and conditions here. List details, terms and conditions here.

Somersville Savings & Loan
1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

Open the door 
to the home 
of your dreams 
with our great 
rates on home 
mortgages

Our lobby and drive through hours 
are 8-4 CDT Monday-Thursday, 

8-4:30 Friday, 8-11 Saturday

www.ctbi.com

Greensburg |  205 South Main St.
270-932-7464

Stop by 205 
South Main 
Street or go to 

ctbi.com
to apply for a 
home loan.

Competitive �xed and 
variable interest rates

Your Home
for a Great Rate

Current rates as of 00.00.15. List details, terms and conditions here. List details, terms and conditions here.
List details, terms and conditions here. List details, terms and conditions here. List details, terms and conditions here.
List details, terms and conditions here. List details, terms and conditions here. List details, terms and conditions here.

Somersville Savings & Loan
1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

Open the door 
to the home 
of your dreams 
with our great 
rates on home 
mortgages

Our lobby and drive through hours 
are 8-4 CDT Monday-Thursday, 

8-4:30 Friday, 8-11 Saturday

www.ctbi.com

Greensburg |  205 South Main St.
270-932-7464

Stop by 205 
South Main 
Street or go to 

ctbi.com
to apply for a 
home loan.

Competitive �xed and 
variable interest rates

Our Lobby and Drive through hours are 
8-4 CT Monday - Thursday, 8-4:30 Friday 

Drive through only 8-11 Saturday

Leadership Kentucky now 
accepting nominations for ‘21

Leadership Ken-
tucky is now accept-
ing nominations and 
applications for the 
Leadership Kentucky 
Class of 2021.

Leadership Ken-
tucky connects a se-
lected group of leaders, 
with a variety of career 
accomplishments and 
volunteer activities, 
to gain insight on the 
complex issues facing 
the state. In a series of 
seven monthly, three-
day sessions held 
at various locations 
throughout the state, 
participants will meet 
with Kentucky leaders 
and explore the state’s 
resources and oppor-
tunities.

 The Class of 2021 
will have its orienta-
tion session in June at 
the historic Boone Tav-
ern in Berea and will be 
traveling to Louisville 

in July, Hopkinsville 
in August, Somerset in 
September, Paducah 
in October, Ashland 
and Morehead in No-
vember, and Frank-
fort and Lexington in 
December. Each ses-
sion will cover a topic 
ranging from business 
and economic develop-
ment, arts and tour-
ism, natural resources 
and the environment, 
education and health-
care, agriculture, and 
government.

If you or someone 
you know is interested 
in being a member of 
the Leadership Ken-
tucky Class of 2021, 
the participant must 
first be nominated by 
a friend, colleague, or 
yourself. The nomina-
tion form is available 
online at leadershipky.
org. Potential appli-
cants will receive full 

application instruc-
tions via e-mail once 
nominated. All Lead-
ership Kentucky Class 
of 2021 applications 
will be due mid-March.

Created in 1984, the 
Leadership Kentucky 
Foundation of fers 
four unique programs: 
Leadership Kentucky, 
Elevate Kentucky (for 
young professionals), 
BRIGHT Kentucky 
(for Eastern Kentuck-
ians) and New Execu-
tives to Kentucky (for 
senior level executives 
who have lived in the 
state for less than 
two years). For more 
information, please 
visit leadershipky.org 
or email lky@leader-
shipky.org.

For more informa-
tion, please visit lead-
ershipky.org or email 
lky@leadershipky.org.

Did you get Valentine’s 
chocolates? Origins of the 
heart-shaped chocolate box
METRO CREATIVE 
CONNECTION

Hearts abound on 
February 14, and few 
symbols (and gifts) 
are more widely asso-
ciated with a holiday 
than heart-shaped 
boxes of chocolate are 
with Valentine’s Day. 

Chocolates became 
trendy in the mid-
19th century when 
the first chocolate bar 
was made by British 
company J.S. Fry & 
Sons by combining 
cacao powder with 
sugar and cacao but-
ter to make a rich, 
melt-in-your-mouth 
treat that was mark-
edly different than 
the gritty and greasy 
drinking chocolate 
that was losing pop-
ularity in Europe. 
Within a few years, 
competitor Cadbury 
introduced the first 
box of chocolates. It 
was called the “Fancy 
Box” and it didn’t take 
long to become wildly 
popular.

The marriage of 
chocolate and heart-

shaped boxes seemed 
a natural progres-
sion, but the National 
Valentine Collectors 
Association says that 
heart-shaped boxes 
actually predate choc-
olate boxes. Various 
heart-shaped vessels, 
including “betrothal 
pendants” and silver 
boxes in the shape of 
hearts, were popular-
ized a century ear-
lier. There even were 
heart-shaped porce-
lain boxes as well as 
ones for sewing. 

Having already in-
troduced a chocolate 
box, Richard Cad-
bury marketed the 
first Valentine’s Day 
box in 1861. It was 
filled with delicious 
chocolates, and later 
could be saved as a 
keepsake to  store 
special notes or other 
mementos, according 
to the North Ameri-
can Packaging Asso-
ciation. Furthermore, 
the gift fit with Vic-
torian sensibilities in 
that it was demurely 
suggestive, NPR re-
ports. Its introduction 

coincided perfectly 
with Valentine’s Day, 
which also soared in 
popularity around 
the same time. 

Giving chocolate 
on Valentine’s Day 
also proved popular 
in North America. 
The American choco-
late company Her-
shey’s introduced its 
Hershey’s Kisses in 
1907, and in 1912 
the Whitman’s Sam-
pler arrived. In the 
1920s, Russell Stover 
unveiled their own 
heart-shaped boxes, 
which today still in-
clude the “Red Foil 
Heart” and the “Secret 
Lace Heart.” Russell 
Stover has since be-
come the No. 1 boxed 
chocolate brand in the 
United States. 

Today, more than 36 
million heart-shaped 
boxes holding 58 mil-
lion pounds of choco-
late are sold each year, 
reports the education 
resource SoftSchools. 
They have become a 
quintessential sym-
bol of Valentine’s Day 
celebrations.

METRO CREATIVE 
CONNECTION

Comfort takes cen-
ter stage each winter. 
As people look to stay 
warm, many may be 
quick to turn up the 
thermostat so their 
entire home is toasty 
warm. But much like 
cranking air condition-
ers during the dog days 
of summer, turning up 
the thermostat each 
time the winter winds 
begin blowing can prove 
costly for homeowners. 

According to esti-
mates from the Nation-
al Energy Assistance 
Directors’ Association, 
homeowners  spent 
an average of $911 on 
home heating costs in 
the winter of 2019-20. 
The winter of 2020-21 
could prove even more 
expensive, as the COV-
ID-19 pandemic contin-
ues to force much of the 
world to practice social 
distancing. That means 
many professionals are 
still working from home 
full-time, while even 
those who aren’t are no 
doubt spending more of 
their free time at home. 
All those hours spent at 
home figure to increase 
reliance on heaters this 
winter, which means 
heating bills are likely 
to go up as the tem-
peratures go down.

Finding ways to save 
on heating costs will no 
doubt prove a priority 
for many homeown-
ers this winter, and 

the following are some 
ways to do just that.

• Add insulation. Ex-
tra insulation through-
out the house can dra-
matically reduce home 
heating (and cooling) 
costs. According to the 
Environmental Pro-
tection Agency, adding 
insulation in attics, 
crawl spaces and base-
ment rim joists can 
help homeowners save 
as much as 15 per-
cent on heating costs.

• Lower the tem-
perature on your water 
heater. Another way to 
trim your energy bill 
this winter is to lower 
the temperature on your 
water heater. The U.S. 
Department of Energy 
notes that, for every 
10 F reduction in tem-
perature on their wa-
ter heaters, homeown-
ers can save between 3 
and 5 percent on their 
water heating costs.

• Close the flue on 
your fireplace. Fireplac-
es can keep a home’s 
inhabitants warm in 
winter, but only when 
they’re in use. When 
they’re not being used, 

fireplaces can allow 
heat to escape a home. 
When the fireplace is 
not being used, close 
the flue to prevent 
heat from escaping the 
house. Keeping all win-
dows and doors closed 
throughout the day is 
another way to prevent 
unnecessary heat loss.

• Have your HVAC 
system serviced be-
fore winter begins. 
Inefficient HVAC sys-
tems cost homeowners 
considerable amounts 
of money each year. 
Annual maintenance 
performed by a certi-
fied HVAC profession-
al can ensure filters 
are clean and operat-
ing at peak efficiency, 
saving homeowners 
the costly trouble of 
having to turn up the 
thermostat to over-
come dirty systems.

Home heating costs 
figure to increase this 
winter as people spend 
more time at home. Var-
ious simple strategies 
can help homeowners 
stay warm without 
overpaying to heat 
their homes this winter. 

Simple ways to save on 
heating costs this winter

Helpful Tips

North Main Street • Greensburg • 270-932-3100
James Knight, owner • Jessa Peay, manager

Open 10 a.m.-10 p.m. CDT daily

Time Out 
Signature Buffalo 

Wings
Ribeye
Chicken Tenders
Fish & Chips
Owner, James Knight and Manager, Jessa Peay invite you to 
Time Out, open 10 a.m.-10 p.m. CDT daily

•Cheese planks 
• Battered Pickle Fries 
• Pretzel Bites and Beer 
Cheese 
• Smoked Gouda Mac and 
Cheese Bites 
• Fried Banana Peppers 
• Cheesy Garlic BreadThis 86” Big Screen is One of 6 TV’s

Time Out Chicken Salad
Tender Strips of Grilled or Fried Chicken 
piled high a bed of lettuce with cucumbers, 
tomatoes, eggs, bacon, cheese and croutons
3 other salads

3 Time Out Burgers - 7 Sandwiches
Build Your Own Hot Dog  • 5 Desserts

Video
Arcade

North Main Street • Greensburg 
270-932-3100

Open  Mon. - Fri. 10 a.m.-9 p.m. 
Sat. and Sun. 7 a.m. - 9 p.m.

4-6 p.m. CT Daily

ONE TOPPING
PIZZA $7.99

Gov. Andy Beshear 
Monday highlighted 
T. Marze t t i  Co. ’s 
addit ional  growth 
plans, which wi l l 
increase the company’s 
expansion pro ject 
announced a year ago 
from 140 to 220 full-time 
jobs and represents the 
company’s largest-ever 
investment of $133 
million, up from $93 
million.

T h e  M a r z e t t i 
operation in Horse Cave 
manufactures salad 
dressings, sauces and 
other foods for retail and 
foodservice markets. It 
currently employs over 
500 people.

“As we work to 
build bFollowing the 
in i t i a l  expans ion 
announcement by Gov. 
Beshear and Marzetti 
executives in February 

2020, company leaders 
pushed  pause  on 
the project due to 
the pandemic. The 
c o m p a n y  i s  n o w 
moving ahead with 
the 184,500-square-
foot expansion, which 
will create additional 
manufacturing space. 

F o r  m o r e 
information on T. 
Marzetti Co., visit 
TMarzettiCompany.

T. Marzetti to expand

NOW EXTENDED 

THROUGH 

THE END OF 

FEBRUARY!

2018 Subaru Outback Premium AWD
Heated  leather, rear camera, power seats, 33K mi., 

1 owner off lease, remaining factory warr.

WAS $22,866
NOW $21,867

$335.17 Mo.*
4.14% 78 Mo. 

2016 Dodge Charger R/T Hemi
Heated leather, power roof, navigation and 

much more, 55K miles.

NOW ONLY
$24,467

$268.39/Mo.*
4.34% 72 Mo.

2019 Dodge Grand Caravan GT
Heated leather, navigation, power door & rear 
hatch, 1 owner, 37K miles, factory warranty.

2017 Cadillac XT5
Luxury, AWD, 37k miles, like new, heated 

leather, pano roof, remote start & much more, 
1 owner off lease, remaining fact. warranty.

$455.15 Mo.*
4.19% 75 Mo.

2017 GMC Acadia SLE AWD
Heated seats, 3rd row, rear camera, power 

rear hatch, remote start, 58K miles.

NOW ONLY
$23,567

$373.19 Mo*
4.19% 75 Mo.

2015 Chevy Colorado X-Cab
 Rear seat, power seats, new tires, 88K miles, 

sharp truck.

2014 Chevy Silverado
 Short bed, A/T, V-6, A/C, red & ready to go, 

96K miles.

2013 Lincoln Navigator
4x4, heated leather, power sunroof and hatch, 

DVD, backup camera, & much more, only 
65,408 miles.

2019 Jeep Renegade Sport – 4x4, 27K mi. Was $19,467, NOW $18,967

2018 Toyota Camry SE - 34K miles. Was $20,967, NOW $19,967

2015 Buick LaCrosse – Premium II, 33K mi. Was $18,967, NOW $18,467

2017 Nissan Altima SR – 21K miles. Was $17,966, NOW $16,867

2017 Chevy Cruze LT – 32K miles. Was $16,566, NOW $14,567

2016 Dodge Charger R/T – 55K miles. Was $25,966, NOW $24,467

2015 Nissan Versa – 4-dr., A/T, 51K miles. Was $8,966, NOW $8,467

2006 Chevy Cobalt – Sunroof, 97K miles. ONLY $2,967

2000 Buick LeSabre – High miles. ONLY $1,967

2017 Cadillac XT5 – Loaded, leather, 31K mi. Was $26,967, NOW $25,467

2017 Chevy Trax LT – 34K miles. Was $14,966 ,NOW $13,467

2017 GMC Sierra 1500 Denali  – 4 dr., loaded. Was $37,966, NOW $35,967

2017 Dodge Durango SXT – AWD,  33K miles. Was $25,967, NOW $25,467

2017 Chevy Equinox LT – AWD, 102K miles .Was $15,967, NOW $15,567

2016 Nissan Rogue S – AWD, 60K miles. Was $13,966, NOW $13,467

2004 DODGE Ram 1500 – 4 dr., Hemi, 138K miles. ONLY $4,967

CARS - TRUCKS - VANS - SUVS

Register for
A NIGHT ON 
THE TOWN!
Dinner, a Movie, and 
a Tucker Diamonds & 
Gold Gift Certificate.

No purchase necessary.

2017 Chevy Malibu LT
Remote start and more, 37K mi., 

1 owner off lease.

NOW ONLY
$28,967

NOW ONLY
$13,967

$238.52 Mo.*
4.59% 72 Mo.

$277.63 Mo.*
4.24% 60 Mo.

Visit us online at www.ancilreynolds.com

SWEET

 DEALS!
FAMILY OWNED  & OPERATED

*Plus tax, title, and license. Lower interest rates and terms are available.  With approved credit. See dealer for details. Not responsible for typographical errors.

WAS $16,966
NOW $15,966

$257.82 Mo.*
4.19% 75 Mo. 

$284.49 Mo.*
4.04% 78 Mo. 

NOW ONLY
$18,467

WAS $14,966
NOW $13,967

$421.77 Mo.*
6.44% 60 Mo.

DUE TO INCLEMENT WEATHER, 
REGISTRATION EXTENDED!

WAS $21,966
NOW $20,567


