
The last person is to return to my offi  ce. Thanks

ILLINOIS BUSINESS JOURNAL ROUTING SLIP
Please initial and pass to the next executive in your department.

The business of Southwestern Illinois

Vol. 21  No. 9 • June 2021

n See JOBS, Page 2

Pages 7-10

Your Money

Economic developers say speed of essence in doing deals
Special to the Illinois Business Journal

Site selectors, commercial real estate 
brokers and economic development pro-
fessionals agree that successful develop-
ment occurs when municipalities are 
willing to work at the speed of business.

“The communities that get it are the 
ones that have a vision for what they 
want, where they want to be and who they 
want to be, from top to bottom, from the 
mayor to the city administrator/manager, 
economic development director, planning, 
zoning and city council,” said Steve Zu-
ber, principal at commercial and industrial 

brokerage firm BARBERMURPHY. 
Participants need to be in lock step 

as to what they’re trying to attract. 
“Then, when there’s an opportunity, 

they’re able to react quickly, have all 
their ducks in a row (zoning, incentives) 
and get it done quickly,” he said. “If 
they can work at the speed of business 
without taking an exorbitant amount of 
bureaucratic time to approve something, 
they’ll likely be much more successful.”

Redevelopment agreements, incen-
tives packages, potential site variances, 
special-use permits and rezoning all can 

take a long time to gain approval. Cit-
ies that know how to expedite these 
processes have an edge, Zuber said.

The City of O’Fallon, Ill., under-
stands this, Mayor Herb Roach says. 
Roach began serving as mayor after a 
43-year career in international business 
and banking. Much of his work in the 
private sector involved establishing more 
than 15 manufacturing facilities in six 
countries, ultimately bringing site selec-
tion, tax and labor law expertise to his 
mayoral term, which he began in 2017.

“Nobody is going to want to come 

in and develop if you don’t have a good, 
solid infrastructure, if your streets are torn 
up or your water/sewer lines are unreli-
able,” Roach said. “Companies also want 
to locate in safe communities and in ones 
with excellent school districts. A busi-
ness wants to know there’s an educated 
workforce that’s available for hiring. All 
of these are critical factors in a com-
munity’s identity. To attract the develop-
ment that suits your community, you 
must know who you are and proactively, 
consistently reflect that identity to others.”
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New director of MCT sees busy road ahead
By DENNIS GRUBAUGH

When SJ Morrison maps out the 
future of transit service in Madison 
County, he sees “multiple routes” 
— new transfer stations, bet-
ter service to centers of employ-
ment, and improved efficiencies.

“We want to transform communities 
and transform the lives of the people 
that we serve,” said the managing 
director of Madison County Transit. 

“We want to be 
a resource to our 
employers and to 
our institutions, 
to help break 
down barri-
ers and to help 
create access.”

The agency 
is embarking on 
one of its most 

ambitious times by improving services 

that have evolved over 40 years since 
its founding. Moving buses from point 
to point is only a fraction of what the 
agency now offers, although a lot of 
people don’t realize that, he said.

In some of his most detailed re-
marks since he took over as director 
in 2020 in the middle of the pan-
demic, Morrison laid out plans by the 
agency for multiple improvements. 
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Work should be done this fall on the Madison County Transit’s new park and ride lot near Eastgate Shopping 
Center in East Alton.

Morrison

Jobs now,
jobs later
Consensus building
on long-term plan
By DENNIS GRUBAUGH

Jobs have been topic du jour in recent 
months, mostly as it pertains to filling the 
ranks depleted by COVID-19, but much of 

the region’s atten-
tion is also on the 
jobs of tomorrow.

Greater St. 
Louis Inc. hopes to 
boost the metropoli-
tan area’s payroll 
with a long-term 
strategy called 
STL 2030 Jobs 
Plan. It is the 

result of many months of public and 
private input involving groups on 
both sides of the Mississippi River.

Greater St. Louis Inc. is a private-
sector economic development organiza-
tion that officially formed on Jan. 1. It 
will guide the plan during the next decade. 
The 501(c)(6) organization of businesses 
was formed through the merger of five 
economic development and civic leader-
ship organizations — AllianceSTL, Arch 
to Park, Civic Progress, Downtown STL, 
Inc., and the St. Louis Regional Chamber. 

Leaders are seeking to posi-
tion the region to drive economic 
growth with what they call a uni-
fied voice and a bold agenda.

A diverse team of civic volun-
teers advised and assisted Bruce Katz, 
an internationally recognized eco-
nomic development expert retained 
to create the STL 2030 Jobs Plan.

Katz


