
October  2021                               Subscribe online now!  www.ibjonline.com                                    Illinois Business Journal                                             Page 17

THE NETWORKING RESOURCE 
FOR THE SOUTHERN ILLINOIS  

CONSTRUCTION INDUSTRY

BUILDING ON STRENGTHS, 
CHALLENGES & OPPORTUNITIES

SOUTHERN ILLINOIS BUILDERS ASSOCIATION

MAIN OFFICE:
1468 N. Green Mount Road
PO Box 1390
O'Fallon, IL 62269

MARION PLAN ROOM:
1519 E. DeYoung St.
Suite B
Marion, IL 62269

618-624-9055
Fax: 618-624-9065
ceo@siba-agc.org

www.siba-agc.org
www.sibaplanroom.com

 

REALTOR® Association of Southwestern 
Illinois 

Membership@myrasi.com 

618-277-1980 

1124 Hartman Ln Ste. 120 Shiloh, IL 
62221 

Union Pacific has a major railyard in 
Dupo that is likely to grow because of 
the anticipated expansion of the Interstate 
255/Illinois Route 3 interchange. UP is 
among owners of Terminal Railroad, a 
switching and terminal railroad in the 
St. Louis region, and has the Gateway 
Yard in East St Louis, owned by sub-
sidiary Alton and Southern Railway.

Southwestern Illinois is “a multi-
modal hub for transportation, and we 
have many railyards and supply chain 
logistics companies moving product 
to and from all parts of the United 
States through here,” Sauget said. 

Hundreds of trucks a day go in and 
out of Dupo’s yard, she said. That’s 
only a small part of a vast network: 
Union Pacific operates in the west-
ern two-thirds of the United States.

For the Leadership Council campaign, 
Sauget has done 60-plus presentations, 
most of them virtual, to young people 
and to Rotary groups, chambers, elected 
officials and community leaders. She’s 
talked about careers in the rail industry, 
how to get jobs, and the opportunities that 
provide “good pay and great benefits.”

As part of a project to address the 
needs of K-12 schools during the pandem-
ic, Leadership Council provided a “learn-
ing package” that included hand sanitizers 
that clip on to back packs, jump drives and 
a card that advertises careers in the rail in-
dustry. Teachers received individual class-
room pumps and posters for their classes.

Baskets and boxes were distributed 
across the Southwestern Illinois region.

“We went to 40 different schools and/
or districts, depending on who we could 
catch over the summer and spring,” said 
Dr. Bruce McLaughlin, grant/education 
coordinator at Leadership Council. Both 
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rural and urban districts were included.
For instance, the Smithton Middle 

School had a “UP Day” in which 
young people watched rail videos. 

McLaughlin recapped the efforts 
in his Southwestern Illinois Education 
Work Force newsletter that goes out to 
about 1,000 educators and parents.

“It’s all about building awareness. 
We’ve had people calling back to get 
more of them (the learning packages),” 
Sauget said. “When we have the op-
portunity to go back into the classroom, 
we want to bring rail speakers in to talk 
to the students – and their parents. They 
apply on line, but for them to even know 
who to go to, that’s where we can help.”

The Leadership Council project 
dovetails nicely with Union Pacific’s 
stress on service to its communities.

Recently, the “Big Boy” locomo-
tive, the railroad’s historic steam engine, 
came through the Dupo railyard and 
stopped at the station in downtown St. 
Louis. People got to see a real steam 
engine that was operating in the 1940s.

Sauget said she went to see it for her-
self. The locomotive’s engine is so heavy 
and powerful that you can hear the tracks 
vibrating from a long distance, she said.

“While I was there, I was showing 
some of the (learning package) baskets 
to the people at Union Pacific and they 
loved it,” she said. “Next year, they 
want us to do the same thing, focus-
ing on underserved communities.”

Officials have long planned to 
expand the Illinois 255 interchange at 
Dupo, which is in turn expected to cre-
ate growth opportunities for the nearby 
Union Pacific railyard, among others. 

Liisa Lawson Stark, assistant vice 
president of public affairs for Union 

Pacific, acknowledged that the Metro 
East is “a busy rail area for us.”

“One thing Union Pacific has re-
ally been focused on in recent years 
is workforce development. That has 
manifested itself in a variety of part-
nerships, including the one with the 
Leadership Council,” she said.

Union Pacific’s charitable giving pro-
grams have helped thousands of nonprofit 
organizations since Union Pacific Foun-
dation’s creation in 1959. The concept 
was redesigned in 2017 and took on a 
new name – the Community Ties Giving 
Program. In 2020, it donated more than 
$26 million to 3,000 nonprofit organiza-
tions. Leadership Council is one of them.

The philanthropic outreach aligns with 
what Union Pacific says is a long-standing 
commitment to “building America.”

“We look for organizations that are 
focused on building skillsets and promot-
ing STEM education. We’d love to have 
that next generation of workers that will 
stick with us for a long time,” Stark said.

“One thing unique to the rail in-
dustry, our employees generally have 
pretty long tenures. We just recognized 
and celebrated our 50-year employees,” 
she said. Many workers are based in the 
same locations throughout their careers.

Among entry level positions are 
train crews, including the engineers, 
who operate the train, and conductors, 
who track the cargo moving with the 
train. The company overall has 7,600 
locomotives and 53,000 freight cars.

“We recruit for them fairly regu-
larly,” Stark said. “We also have ser-
vice operator positions, which provide 
basic maintenance. They are integral 
to the railroad, an area of concentra-
tion for hiring, but I would not say we 
are struggling to fill those positions.”

Two goals for the company are to 
bolster female and diversity hiring.

“We are absolutely focused on females 

and females of color. Educating women 
on this is a key. We recognize that a lot 
of women will be moms or are moms. 
We have expanded maternity leave 
benefits. Paternity as well,” Stark said.

UP’s diversity efforts have gained 
attention. One program paid for by 
the company, called Milk Stork, al-
lows nursing mothers who are out of 
town for work to express their breast 
milk and have it shipped home for their 
babies, so that the milk doesn’t expire. 

“We’ve been recognized by Work-
ing Mother Magazine and others 
for trying to accommodate females 
in the workspace,” Stark said.

In terms of overall diversity, 
the company focuses both inter-
nally and within its suppliers. 

“We think that really strengthens 
a company. We value different view-
points and perspectives,” she said.

Overall hiring is dictated in 
part by trends in shipping.

“Look at what is or isn’t moving on 
the railroad and you get a bellwether 
of the economy. The current high vol-
ume of lumber cargo indicates demand 
for housing. Shipments of energy 
products reflect weather conditions. 

Union Pacific is one of seven Class 
I railroads and is among the nation’s 
biggest in some categories of measure.

In Illinois, it has 2,302 miles of track 
and 2,876 employees. From 2016-2020, 
Union Pacific invested more than 

$710 million on its state infra-
structure, including new ties and 
rail, and bridge maintenance.

Union Pacific has operations 
in 23 states. By track miles it is 
the nation’s largest railroad.

“We are always striving to be the 
most efficient and safest railroad. Virtu-
ally everything that all of us as consumers 
utilize in our daily lives has been moved 
on the railroad at some point,” Stark 
said. That includes finished products or 
their components — items as disparate 
as electronics, raw materials for tooth-
paste, grains and foods, medicines, and 
the windmills that produce energy.

“We pride ourselves in being a good 
community partner,” Stark said. “The 
communities that we run through are 
considered one of our four key stake-
holders.” The other stakeholders are 
employees, customers and shareholders. 
“And they are all equally important.”

She said employees have many 
chances to step up the line.

“You can come in to the railroad 
with a very basic skillset, and with the 
training that we provide to our employ-
ees, there is a significant opportunity 
to advance within the company.”

Union Pacific has 31,000 em-
ployees in its 23-state territory. For 
more information on jobs, go to 
https://up.jobs/careers/index.htm

‘Learning baskets’ were prepared for 
distribution at schools. They contain 
hand sanitizer, jump drives and a 
business card describing jobs at 
Union Pacific Railroad.


