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By DANIEL GRANT 
FarmWeekMcDonald’s, the world’slargest restaurant chain, isnot only a large end user ofpork but also a net exporterof “The Other White Meat.”The Illinois-based compa-ny therefore has found greatvalue in partnering with thepork industry to ensure itsources high-quality prod-ucts in a sustainable system.Jeff Edwards, manager, U.S.quality systems forMcDonald’s USA, discussed itswork with farmers and thevalue of pork at the IllinoisPork Producers Association’sannual meeting in Springfield.The event kicked off theIllinois Pork Expo.“We’re committed todelivering safe, high-qualityproducts,” Edwards said.“How do we do that? We getinvolved in every step (fromthe farm to the restaurant).

“We strive to partner with(farmers) as much as possi-ble,” he noted. “We under-stand ag is a good ally.”McDonald’s sourced morethan 200 million pounds ofpork in the U.S. annually as of2021, with roughly 10% ofthat coming from Illinois (thenation’s fourth-largest porkproducer).Globally, McDonald’s con-sumes about 440 millionpounds of pork and serves awide variety of pork prod-ucts in an estimated 75 coun-tries. It sources more than70% of all pork used in therestaurant chain from theU.S.“We’ve seen growth in thepork category international-ly the last five years, espe-cially with strip bacon. It’sbecome very popular inEurope,” Edwards said.But, while pork productscontinue to sell like hotcakes,

McDonald’s responded toconsumers and pressurefrom non-government organ-izations to phase out the useof gestation stalls from farmswhere it sources pork.So, back in 2012,McDonald’s announced plansto purchase pork from farmsthat phase out the use of ges-tation stalls by 2022. But,due to animal disease pres-sure and the COVID pandem-ic, McDonald’s extended thedeadline to 2024, with a goalto purchase 85-90% of porkfrom those farms as of lastyear.While the move repre-sented a major challenge tothe industry, McDonald’spartnered with pork produc-ers and is on track to meetthe goal. It purchased morethan 90% of its pork fromfarms that phased out gesta-tion stalls last year.“We did meet the goal for

2022,” Edwards said.“Continued engagement withproducers was the differencemaker.”McDonald’s began sendingemployees and executives ontours of hog farms to betterunderstand the industry andalso implemented animalhealth and welfare training.“McDonald’s values part-nerships. It’s engrained inour business model since1955,” Edwards said.“Consumers increasinglywant to know where theirfood comes from and how it’sproduced. Engagementallows us to have better,more meaningful conversa-tions.”
This story was distributed

through a cooperative project
between Illinois Farm Bureau
and the Illinois Press
Association. For more food
and farming news, visit
FarmWeekNow.com.

McDonald's sees value from pork industry partnerships

‘Equitable restrooms’ bill

advances in statehouse
By PETER HANCOCK
Capitol News Illinois

phancock@capitolnewsillinois.comA bill that would allowrestaurants, hotels and otherpublic places to designate “all-gender multiple-occupancy”restrooms passed out of aHouse committee Wednesday,sending it to the full House forconsideration.House Bill 1286, sponsoredby Rep. Katie Stuart, D-Edwardsville, is similar to onethat passed through the Housein 2021 but died in the Senate.“So it just creates the oppor-tunity for places, businesses,universities, you name it, to cre-ate a multi-stall gender-neutralrestroom, if they so choose,”Stuart said during the hearing.“And it lays out requirementsfor what is in that facility.”In 2019, the GeneralAssembly passed theEquitable Restrooms Act,which identified all single-occupancy restrooms in pub-lic places as gender-neutraland designated them for useby no more than one person ata time, or for family or assist-ed use. But there is currentlyno law in Illinois authorizingmulti-occupancy restrooms tobe gender-neutral.

The text of the bill states itspurpose is “to promote theprivacy, safety, and genderinclusivity of all Illinois resi-dents and visitors,” and thatthe measure should be “liber-ally construed” to carry out itspurpose.It would require that suchrestrooms be clearly markedat their entrance with “inclu-sive signage” that does notindicate any specific gender. Itwould also require that eachtoilet stall be separated bydividers and a functioninglock mechanism on the door.Urinals, if present, alsowould have to be separated bypartitions.The bill also provides thatany multi-occupancy rest-room could be converted to anall-gender restroom. But ifanother multi-occupancy rest-room that is designated for aspecific gender is located adja-cent to or near the all-genderrestroom, both would have tobe designated as all-genderfacilities. 
Capitol News Illinois is a nonprofit, non-

partisan news service covering state govern-
ment. It is distributed to more than 400 news-
papers statewide, as well as hundreds of
radio and TV stations. It is funded primarily
by the Illinois Press Foundation and the
Robert R. McCormick Foundation.


