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IRS launches new online tool to 
help taxpayers resolve tax debt
Edited By TODD MARVER
Enquirer~Democrat Reporter

The Internal Revenue Ser-
vice today announced a new 
online tool to help taxpay-
ers understand and resolve 
tax debt. The Tax Debt Help 
tool provides individuals and 
businesses with a simple, ac-
cessible way to explore pay-
ment options and identify next 
steps based on their situation. 
The tool is part of the IRS’s 
broader effort to expand digi-
tal services and make it easier 
for taxpayers to meet their ob-
ligations.

“This new Tax Debt Help 
tool reflects the agency’s 
commitment to making tax 
compliance clearer, more ac-
cessible, and less intimidating 
for taxpayers,” said IRS Chief 
Executive Officer Frank J. 
Bisignano. “By guiding tax-
payers through their options 
to pay with simple, interactive 
questions, we’re helping them 
understand the paths available 
and take confident next steps. 

The deployment of this new 
tool shows the transforma-
tion underway at the IRS and 
the progress the agency has 
already made to deliver more 
user-friendly, digital-first ser-
vices to taxpayers.”
Helping taxpayers find the 

right option
The Tax Debt Help tool 

walks users through a series 
of straightforward questions 
about their financial situation 
and tax debt. Based on tax-
payer responses, the tool will 
guide them to potential pay-
ment and resolution options 
available through the IRS.

These options may include 
payment plans, temporary de-
lay of collections, or an offer 
in compromise for those who 
qualify. By presenting options 
in a clear, structured format, 
the tool helps taxpayers make 
informed decisions about how 
to resolve their tax debt.
Designed for simplicity and 

privacy
The tool is designed to be 

easy to use and accessible to 

a wide range of taxpayers. It 
does not require specialized 
knowledge and can be used at 
any time.

To protect taxpayer priva-
cy, the tool does not require 
taxpayers to enter personally 
identifiable information. Tax-
payers can explore available 
options without providing de-
tails such as Social Security 
numbers, names, or addresses.

By expanding self-service 
options, the IRS is helping 
taxpayers resolve issues fast-
er while reducing the need for 
phone calls or in-person visits.  

Additional resources
Taxpayers can find more in-

formation using the following 
resources:

Get help with tax debt
Apply online for a payment 

plan
Publication 6103, Get Help 

with Tax Debt 
Information on payment 

plans
Online account for individ-

uals
Business Tax Account

Monday, April 27
Cheesy Chicken

Casserole, Hominy,
Spinach,
Peaches

Tuesday, April 28
BBQ Pulled Pork on Bun,

Sweet Potatoes,
Baked Beans,

Apricots

Wednesday, April 29
Chili w/ Beans,

Corn Bread,
Tomato Salad,
Tropical Fruit

Thursday, April 30
Polish Sausage & Sauerkraut,

Red Skinned Mashed Potatoes, 
Lima Beans,

Mandarin Oranges

Illinois Valley Senior Citizens Menu
Carlinville 217-716-2337 • Benld 217-835-3174

Meal reservations must be made by 11:00 a.m. on the day BEFORE you wish to receive a meal

IDPH Spotlights the Power of Prevention 
During “30 Days of Public Health” in April
Statewide campaign 
promotes health
equity across Illinois 

For the 3rd year, the Illinois 
Department of Health (IDPH) 
will recognize “30 Days of 
Public Health” throughout the 
month of April. The initiative 
is designed to raise awareness 
of the role public health plays 
in keeping all Illinois commu-
nities healthy and safe. The 
April observance expands Na-
tional Public Health Week into 
a month-long effort and coin-
cides with National Minority 
Health Month, highlighting the 
importance of advancing health 
equity and showcasing the ser-
vices available to every person 
and community across Illinois.

To highlight the public health 
resources available to Illinois 
residents, IDPH is introducing 
new video and audio public 
service advertisements (PSAs), 
developed by the Ad Council’s 
Creative Studio and Storyteller 
Studio. The “You Might Not 
Know It” creative spotlights 
essential but often overlooked 
public health services, begin-
ning with newborn screenings 

which are a critical first step 
in an individual’s health. The 
work underscores the accessi-
bility of IDPH services and the 
department’s commitment to 
safeguarding the health of all 
Illinois communities.

“From newborn screenings 
and cancer prevention to food 
safety and community health, 
IDPH works to improve the 
health of Illinoisians” said 
IDPH Director Dr. Sameer 
Vohra. “The scope of our pro-
grams allows us an opportuni-
ty to support people at every 
stage of life and in every cor-
ner of Illinois. We want people 
to know that when they have 
health challenges, we are here 
as a trusted resource. This April 
and beyond, we are focused on 
making public health more vis-
ible, more relatable and more 
connected to the everyday lives 
of the people we serve.”

The new creative, which in-
cludes digital video, audio and 
out-of-home formats, will run 
statewide. IDPH social chan-
nels will also feature behind-
the-scenes IDPH programming 
content, day-in-the-life stories 
highlighting IDPH leaders and 
staff, service-focused series 

spotlighting services from food 
inspections to soil testing and 
human-interest content elevat-
ing minority and rural health 
programs.

“Ad Council research re-
vealed an opportunity to deep-
en public awareness and un-
derstanding around IDPH’s full 
range of services,” said Derrick 
Feldmann, lead researcher and 
managing director of the Ad 
Council Research Institute. 
“Effective public health com-
munication starts with rele-
vance and clarity. By elevating 
everyday public health services 
through relatable storytelling, 
this campaign helps make sys-
tems feel more accessible and 
meaningful to the people they 
serve.”

The Ad Council is a nonprofit 
that brings together the adver-
tising, media, marketing, and 
tech industries to drive social 
change. For more than 80 years, 
it has led iconic campaigns that 
inspire action on the nation’s 
most pressing issues.

For trusted, up to date health 
information anytime, vis-
it https://dph.illinois.gov/re-
source-center/communications.
html.

H av e  F R E E 
S T U F F ? F R E E A D !

If you have FREE items to give away, you can
advertise them with a liner Classified Ad in the

Enquirer Express and Enquirer~Democrat at NO CHARGE!
Maximum of 6 lines and 3 ads per month.

Call (217) 854-2534 for more details.

217-854-JEEP (5337)
400 W. MAIN STREET, CARLINVILLE

HOURS: Monday-Friday 8-6
Saturday 8:30-3:30 • Sunday Closed

www.teamvictorylane.com
OIL CHANGE 

OFFER - $59.95
up to 6 quarts

Get an additional $500 off if you mention this ad!

$59,830

Cherokee L Summit 4x4, night vision lights, 
leather upholstery, power moonroof, 

parking camera. J25050

OUR PRICE

2025 Jeep Grand

Cherokee L Summit, 4WD, lane, 36,400 miles 
lane departure, leather seats, parking 

sensors, power moonroof. #Z2596

OUR PRICE $42,635

2023 Jeep Grand

GT Plus, 27,673 miles, AWD, navigation
 system, lane departure, power moonroof, 
leather seats, rain sensing wipers. #Z2518

$23,965OUR PRICE

2024 Dodge Hornet

Warlock, 4WD, 33,885 miles, trailer sway 
control, remote keyless entry, exterior park-

ing camera, alloy wheels. #Z2588

$29,919OUR PRICE

2024 Ram 1500 Classic

1500 Elevation, 4WD, 84,734 miles,
perimeter/approach lights, trailer hitch sway, 
remote keyless entry, alloy wheels. #5014R

$33,306OUR PRICE

2021 GMC Sierra

2025 Jeep Wrangler

4 Door, Sahara, 4WD, exterior parking 
cameras and sensors, heated front seats, 

navigation system. #J25012

$48,705OUR PRICE


